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HRPT-XII
SaEfaes AT (Business Studies)

W ; 3 9 + 15 fire (atffRE) quiies :

100

Time : 3 Hrs. + 15 Minute (Extra)] [Total Marks ; 100]

amr e ( General Instructions) :
1, Ww%mﬁﬁm%aﬁﬁﬁiﬁﬂﬁ@m

(There is No negative marking for any wrong answer)

2, WE-ER A wvel ¥ §1 (There are two sections in the question paper)
@ue-I (Section-I)
TEf U (Objective Questions)

=@ ¥iw (Total Marks) - 50
e vt 3 wew (Total No. of Questions) - 50
w@ug-II (Section-11)
fr-aegfrss e (Non-Objective Questions)

@t 3 (Total Marks) - 50
g IA0T We (Short Answer Type Questions) - 15 (vl 2 o)
&t 3wda w9 (Long Answer Type Questions) - 04 (TRIF 5 3T )

% @ﬁWMﬁmﬁwﬁmm%lm%@mﬂﬁmﬁﬂﬁﬁ

) T W w0 € S R

(There are some internal options in some of the long answer type questions. In such

questions you have to answer any one of the given alternatives.)

4. uaﬁmaﬁmﬁmmmﬂﬁwﬁ'&'l

(Answer should be in your own language as far as practicable)

5. ﬁm%ﬂm%@aﬁaﬁmﬁmmmm(amm,wm

1 i gden afsd 21)

(Use of any electronic gadgets like Calculator, Cell Phone, Pager is prohibited during

exam.)

6. a@ﬁ%gﬁmmﬁqaﬁo@oMomzﬁmﬁwﬁﬁq@ Eeedl
(mﬁmﬂﬁW(c)ﬁa\ﬁémmﬁﬁﬂﬁ@ﬁ%ﬁﬁz-)

(The answer of objective question is to be given on supplied OMR sheet by completely

darkening the appropriate answer option.

For example if answer is (c). You should darken it as shown by blue/black pen.

(a) (b) @ (d)

b
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MODEL PAPER (WO U )-1
SECTION(®@UE ) - 1

Objective Questions ( aﬂﬁ'@ Ty )
Time : 1 Hours 10 Minutes [Total Marks : 50]
g : 1 692 10 fire quris : 50

In Section I, there are 50 objective type questions, to be answered on OMR Sheet. Question
Nos. 1 to 50 carry 1 mark each.

Gs-1  wiit 50 i i & IWT 3flouHoa e e WX 21 Wy Her 1 ¥
50 Woh T Wk WP 1 o W 8

L In Question Nos. 1 to 50, each question has four alternatives, of which only one is
correct. You have to choose the correct alternative :

WeR WA 1 ¥ 50 TF ® TS Wy A wn Praew faw g ¥ fad @ & W f
wel famew o fafea & 50x1=50

1.  “Management is a profession.” This statement is of :
(a) George R. Terry
(b) American Management Association
(¢) Henry Fayol
(d) Lawrence A. Appley
U U UAT B |* YT AT B

(@) <ot AR, S8 (b) sMR® wey gAY
() T BI () <= T que
2.  The nature of management is :

(a) As an inborn ability

(b) As an acquired ability

(c) As inborn ability and as an acquired ability both
(d) None of these

TqRT BT UGART 2

(@) SoITa ufosr & w9 #

(b) St wftrr & wu &

(c) STrorra uferar e arfSfa ufoer <4l & w9 H
@ = 9 PIg TE
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Primary element of success of management is :

(a) Satisfied employee (b) Large capital

(c) Big market (d) Maximum Production
yee B WHET BT TS ad §

(a) W FHAN (b) @rcafer o

(c) TST INIR (d) ferpaH e

Management is an art of :
(a) Doing work himself
(b) Taking work from others

(c) Both for doing himself work and taking work from others

(d) None of these

geey Pl B

() wE B P B

(b) TET | HH o DI

() TE P B TG GERT A B A QA B
(d) re el

‘Planning is the function of management is:

(a) Secondary (b) Primary

(¢) Unnecessary (d) None of these
fdiom Wy & P © -

@ fe<has (o) wrifAs

(c) IFEF (d) =8 T
Production in scientific managment is :

(a) Maximum (b) Minimum
(c) Normal (d) Average
Yoy wde A SegTeT BN §

(a) SrferenTH (b) =L

() W= (d) i
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11.

=
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The propounder of administrative managment were .

(a) Fayol , (b) Taylor

(c) Terry (d) Watson
yeafs Ve B TRgaD o

(@) ward (b) TR

€ =0 (d) dresT

When scientific management was introduced ?

(a) 1913 (b) 1832

() 1903 (d) 1920

Yofre vda &9 W9 §oT 7

(a) 1913 (b) 1832

() 1903 (d) 1920

By scientific management workers get

(a) Advantage (b) Disadvantage
(c) None (d) Both Advantage & disadvantage
AP g @ Sl B El €

(a) ™ (b) B

(c) @& A 7 () i @ Td B
Wages given to workers in traditional management was :
(a) Low (b) High

(c) Maximum (d) Normal
oerRTTE e 3 At B el < S off

@) ¥4 - (b) e

(c) ferpad (d) T
‘Mental revolution is the essence of :

(a) Scientific Management (b) Combination
(c) Rationalisation (d) Profession
wARi® Wil HORK §

(a) dzmivied wEd (b) wESH

(c) fadepram=oT (d) am



13.

14.

15.

%
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“A plan is a trap to capture the future.” This statement is of :

(a) Newtwon (b) Hurley

(c) Allen (d) Terry
"ﬁaﬁmqﬁwﬁmﬁ%ﬁaﬂmwﬁw%ru’smm%:
(@ | (b) &

() T d ¥

Budget refersto :

(a) Planned target of performance
(b) Use of handling future activities
(c) Systematic allocation of resources

(d) STatement of expected results expressed in numerical terms
qole T ok B ¢

(@) Fses @ s @e

(b) sy & HriPed H TN

(c) wameml &1 wel faaor

{d) amrerTfad ufRon| &7 3id # AR

Of all managerial activities planning is the :

(a) Beginning (b) End

(c) Beginning and end both (d) None of these
friror wdt wewerea fhari &1 §

() WM (b) 3

{c) URH AT 3 ‘Il (d)ﬁﬁﬁaﬁéﬂﬁ
Which of the following is not a limitation of planning :
(a) Wastage of time (b) Basis of control
(¢) Rigidity (d) Huge cost
At § @ S e & d =l 8

() wHG B FEI (b) F=oT BT AR
(c) wHERaT (d) srafde ArTd
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16. Planning is the function of management :

(a) Primary (b) Secondary
(¢) Tertiary ' (d) All of these
R usy &1 &l B

(@) wrafa® b) feda®

© T (d) o & Wi

17. Organising process involves :
(a) Grouping of identical work
(b) Division of a work
(c) Assigning work to appropriate persons
(d) None of these

v ufean ¥ fafda ©
() |A BT BT ALEIER
b) B @ e
() Sugad <Al @t SRl Hur
(@ @ el
18. Responsibility is of :
() Subordinate (b) Officer
(c) Both (a) and (b) (d) None of these
JARERd BT € ¢
(a) iR @1 (o) T Bl
(c) =i (a) 3R (b) (d) 7% & BIg Tl
19. Comprehensive plan for accomplishing an organisation’s objectives is
known as :
(a) Policy (b) Programme
(c) Objective (d) Strategy
T @ S & W B D R gga Ao S W ©
(@) & wuH (b) BrdwT B B A

) o= & w9 H (d) wrify & w9 ¥

-




(7)

Centralisation refers to :

(a) Retention of authority (b) Dispersal of authority
(c) Creating profit centre (d) Opening new centre
BT o1 3§
() SIABR BT TR | (b) afRreeor &7 faaRT
() T &g BT T (d) a1 D% @rer
21. Objective of development is:
(a) Increase in knowledge (b) Better performance
(c) Opportunities in promotion (d) All of these
famra @1 I T
(a) v A I (b) #rs fAmes
(c) wer=f @ AR () & =i
22. Promotion and transfer are the Main ...ccecevsevens of recruitment :
(a) Work (b) Objects
(c) Sources : (d) Importance
qeyRy S} SITRYT FHETREr B G B T o g
(@) ®d (b) S
(©) (d) W&
23.  Shifting of an employee to a position in which responsibilities are decreased
is called :
(a) Promotion (b) Demotion
(c) None of these (d) All of these
ﬁﬁ%wﬁﬂtﬁmﬁnﬁﬂ%uﬂwwﬁ .................. FEd ©
(@ TR (b) srafe
(©) @rE (d) T &
24. Methods of development are
(a) Position rotation method (b) Short-term syllabus
(c) Development on the job (d) All of these
; frpra & fafordt &
4 () TS BHY (b) SrUGTA ATGADH
| () @ W R | (@) A Wl

B
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Supervision is the level of management :

(a) Top : (b) Middle

(¢) Low (d) All of these
e TEY B R ©

(@) S (b) W&

© &= (d) 3 =i

26. Supervisor is the link between :
(a) Top and middle management  (b) Workers and middle management
(c) Workers and lower management (d) Workers and directors

e Y 8

() Sea RN HEOH Wad (b) eErdr eI HEHH yed
() ®iud Td o we (@) TR @ Haed

27. Grapevine is: |
(a) Formal communication (b) Barrier to communication
(c) Lateral communication (d) Informal communication
Yqarg @ ¢
(@) agaRe AR (b) HEAR # T
(c) TR HAR GV aFgaRe Har

28. Which of the following qualities must be possessed by a good leader ?
(a) Initiative (b) Communication skill
(c) Self confidence (d) All the above
o s a1 b PreAfiE F & PE-R o e AR ?
(@) WA (b) g SETT
) e | (@) SuRwE T

29.  Controlling is the aspect of management :
(a) Theoretical (b) Practical
(c) Mental (d) Physical
freizor WEE BT T8, § -
(a) Sgifor® (b) wmaERS

1 () "R (d) wif®

i
[
f
;
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30. By employees control is

(a) Opposed (b) Support
(¢) Liked (d) None of the above
iz &7 HHEN FRA €
() fovm (b) wHel
() wE= (d) ®rg T
31. Controlling is necessary :
(a) For small Enterprise (b) For Medium Sized Enterprise
(c) For Large Sized Enterprise (d) All the above
f=oT SATD ©
(@) g Sumd B oy @)WM%W%W

(©) T8 R I Sumd @ fog () Ll
32.  In a business enterprise controlling is needed :.

(a) At the Time of Establishment of Business

(b) Atthe Time of Direction of Business

(c) At the end of the Year

(d) Continuously

STaaE SUEwE ¥ PR o NEHdT B

(a) e @ WA B T

(b) I B WA & T

) af & ofd #H
@) =R
33. Control is managerial function :
(a) Compulsory (b) Necessary
(c) Optional (d) None of these
forz gdueE T
(@) wrfrard (b) aaeTH
() to® | (d) @18 78




ey

35;

Financial management is :
(a) Art

(c) Art and Science both
fa<ira weyr 2 :

(@) et

() e oir fagm =l

(b) Science
(d) None of these

(b) fa=m=
(d) g T

Financial manager takes decision as to :

(a) Finance

(c) Dividend

36.

37.

frdfrr weiere foofa o @

(@ fo<ia
(c) <riEr

(b) Investment

(d) All

(b) faframT
(d) =

Modern approach of financial management is :

(a) Procurement of funds
(c) Bothaandb

facha wdy & amegfe faReT ©

(@) ISl PN ST BHIAT
) dFfa3Rb

Source of trade credit is :

(a) Long-term Finance

38.

S

(c) Short term Finance
RS T S 8
(a) <refmrei= faxd o
(c) aroumIel fa<T Pl
Capital market deals in :
(a) Short term funds
(c) Long term funds

Yofl ATGIR HIBI HRaT 8 &

(a) IUBTAN B
() drdmIEiT By

(b) Utilisation of funds
(d) None of these

(b) PIST BT SHFIT BT
(d) ®1g e

(b) Medium term Finance
(d) None of these

(b)qwaﬂahﬁﬁ?rmf
(d) T P18 T

(b) Medium term funds
(d) None of these

(b) FEHBE DY
(d) =g T



39.

40.

41].

42.

-
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Creates liquidity :

(a) Organised market (b) Unorganised market
(c) Primary market (d) Secondary market
ReTdT T i Sl

(a) wTfST W | (b) SIS AR

) weIfie IR (@) Tiror IIoTR

‘In new issued shares deals :

(a) Secondary market

(b) Prime market

(c) Secondary and primary market both
(d) None of these

9 Frif ofelf ¥ @aeR BRATE

(@) TioT 9O

(b) wrifd® eIR

(c) Tior aTR TeT YA ATGIR GGl

(d) @rg el |

The maximum duration of commerical paper is:

(a) 3 months (b) 6 months
(c) 12 months (d) 24 months
Tifrous TE @ siftimad oty Bkl B :

(@) 3 W™ (b) 6 7

) 12 wEN (@) 24 wEM
The characteristics of a good brand are

(a) Short name (b) Memorable
(c) Attractive : (d) All of these
a0 gis @ faywan €

(@) w1 ™ (b) ERI

(c) omHyD (d) A =



45.

46.

47.

e
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Costliest means of advertising is :

(a) Advertising (b) Personal selling
(c) Sales promotion ' (d) Public relations
SO B WEY FHEW GRA 8§

@) RsmE (b) T s
(c) fawma wag (d) S —TTH
Media of advertising is :

(a) Samples (b) Premium

(¢c) Calender & diary etc. (d) Demonstration
AT T A B |

(a) (b) W

() Hovex 7 SN fq (d) u=eF
Marketing expenditure is a burden on :

(a) Industry (b) Businessman
(c) Customers (d) None of these
fquor g R §

(@) e W (b) aERRl
() Syl W (d) @18 =l

The birth place of marketing management is :

(a) Japan (b) America

(c) India (d) England
GBI CERCE I G I i — # garm :

(@) wITUE _ (b) smifRenT

(c) wrd (@) gt
‘Essentials of a good brand are :

(a) Short name (b) Easy to remember
(c) Attractive design (d) All the above
I Fis @ Y aws ©

(a) ®©IET A (b) TR

(c) smavr fEomad (d) SR |41
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49.

50.
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Which one of the following is not a consumer product ?

(a) Raw material (b) Refrigerator
(c) Old statue (d) Shoes

e ¥ & PF—w1 ST IE TE E 7

(@) e AT (b) TGN
© W R @) <

Consumer dispute settlement agencies are
(a) District forum (b) State Commission
(c) National commission (d) All the above

ST faaTs FERe g o
(a) forem #a (b) <TST IR
(c) TS I (d) SRR wd

Entrepreneurial Development Programme provides :
(a) Self-employment

(c) Skill increment (d) All the above

STl R SRiFHT UeH HI ©
(a) EWRIGR (b) freror ug wiRweror
() e I d) A =

e T AT o T

(b) Education and training

IS e ol

B T v
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SECTION(W@US) - II

Non-Objective ( TR-a& S W¥T)

w9 ¢ 2 62 05 e quties : 50
Time : 2 Hours 05 Minutes [Total Marks : 50]

g STA 9w : (Short Answer type questions) :

Instruction : Question Nos. 1 to 22 are Short Answer Type Questions. Each Question
carries 2 marks. Answer any 15 questions.

ﬁé‘vr:mdmmﬁzzaaaagﬁﬁam%twaﬁz%mm%m

2 sim Pratfea $1 fRel 15 wwt @ 3w 15x2=30
1.  Explain in brief management as a process.

T WRHAT & w9 § yay B wira e Hifw |
2. State any one reason why ‘Principles of Management’ are important.

way & Rigid wwmﬁ,wwwmmaﬁml
8 Give the meaning of ‘Mental Revolution’ as suggested by F.W. Taylor.
w.mﬁmuﬁqﬁﬁ'wﬁﬁmﬁrmmﬁmm
4 State the meaning and definition of Planning,
oo @1 ared g 9T Ry |

5.  Explain, how planning helps in decision-making ?

.Wﬁ,ﬁﬁqwﬁmmﬂﬁvhﬂﬁﬂm%?

6.  Give meaning and definition of organisation.
o @t aref g aRfia B |
7. What are the steps in organisation process ?

o uftear § @ eaA © 7
8. What is the difference between Authority, Responsibility —and

Accountability?
ARIER, SRS 9 SeRaadr ¥ T AN § 7
9. State in brief, important sources of recruitment.
7t & FEayel Wil I weY # Fasy |
A 10. What is meant by recruitment ? How is it different from selection ?

ot QT AT & ? T 9 9 59 yeR B B 7

iy
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Define motivation.
‘FRIRTT B aRAIfRT ST |
What is informal communication ?
SrioaTRe Ry F R ?
What are the coding barriers in effective communication ?
s T ¥ wifeRie aerg @ & ?
Discuss the meaning of Control.
foei=rT @ oref wHEIRY |
15. What is meant by capital structure ?
Tt e § g 9 ® 7
16. Discuss any two objectives of financial planning.
i P & B <7 SRl B W BT
17. What is Business Finance 7
e fa @ g ?
18. What are the functions of a financial market ?
% I 9ok @ /1 96 § 7
19. What is a treasury bill ?
| T o (o) fad T @ ?
i 20. Define ‘money market’.
' a1 AR B IR B
j 21. Dicuss the determinants in choice of channels of distribution.
fraror @ Al @ wge § Fufe ol o @FEy |
22.  Who can complaint in Consumer Court ?

SUET e ¥ @i Rieraa B "hal © ?

L T e
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et 39 ue -

Long answer type questions :—
Instruction : Question Nos. 23 to 26 are Long Answer Type Questions. Each Question
carries 5 marks. Answer all the questions.

ﬁ%m:mmzsﬁzewﬁmmﬁlwﬁﬁmm%
msafaﬁﬂfﬁﬂ'é‘lwﬂuﬁ%mé‘l 4x5=20

23. Discuss the various steps of staffing process.
forgfexor wfivar & = TXol B 9ARY |
OR/31dl
Explain the principles of directions.
fréem @ fRygidl o1 99H IR
24. Discuss Maslow’s need hierarchy theory.
mﬁmmﬁmaﬁﬁaﬁaﬂﬁaﬁmi
| - QR/3Al
“What is meant by control ? Define it.
Prtor & Y T AHERY § 7 SET aRwida B |
5. Define financial market and explain the role of financial market.
Wwﬁ@ﬁﬁﬁw%wﬁ@wﬁﬂwn
OR/351d1
What is marketing mix ? What are its chief elements ? Discuss.
Wﬁww%?mmaﬁaﬂﬁ—aﬁﬂﬁ%’?
26. Explain any four rights of consumers.
Sy @ fael o SRl ® AATEy |
OR/3erdn
Define entrepreneurship and discuss the role of Government in

entrepreneurial development.

| wﬁmﬁmﬁwmﬁmﬂﬁwaﬁ@wﬁﬁ
HIAY |

2
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' Model Answer Paper-I
TS Wl & S (Answer of objective questions) :—

1. (b) 14. (©) 27. (d) 40. (b)

2. (© 15. (b) 28. (d) 41. (c)

3. (@ 16. (b) 29. (b) 42. (@

4. (b) 17. (d) 30. (a) 43. (b)

5. (@ 18. (b) 31. (d) 4. (c)

6. (a) 19. (a) 32. (d) 5. (©

7. @) 20. (a) 33. (a) 46. (b)

8. (3 21. (d) 34. (c) 47. (d)

9. (@ 22. (c) 35. (@) 43. (a)

i 10. (a) 23. (c) 36. (c) 49. (d)

| 11. (a) 24. (a) 37. () 50. (2
| 12.(c) 25. (c) 38. (0)
j 13.(a) 26. (b) 39. (d)

ﬂT—aTﬂ:ﬁB uF W I (Answer of short answer type questions) :~
1. Explain in brief management as a process.
TS fsbar & U F yey @ Wi s $ifw |
ST-U4Y U GfehaT & ®U ¥ (Management as a process) — Y§H @ 5o fagmi
| 7 foaRT, axgell vd ofdat ¥ waftg varar @ (Management is concerned
| with ideas, things and people) J1iq ey a8 wipar & o @fdaai § o
Wﬁmﬁﬁwaﬁﬁaﬁamﬁﬁﬂﬁﬁmwwﬁﬂﬁ
B gEwtell, el v gl ¥ & W 5 2 @ 9w w Pri e
%*lwﬁagwwﬁaqﬁaa—wﬂmﬁam%faﬁaﬁaﬂaﬁm
el Od BT ¥ | fbarel, ufsbaredi, Tt 1 fefRor evr & avqgai
T UST DEN WCOT T SIS §. AFBRAVS B R F W4T v uyhbar
mmﬁwmﬁuﬁ,mﬁ@wmﬂmiﬁwﬁ
gl
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2. State any one reason why ‘Principles of Management’ are important.
g B Rigia Tt Fedqet B9 € 5l T PR BT Soohd DI |

IR—vd & Rigiq yduet & R oia weaqel §1 I fan 9 gu-yeds @
7 T ¥ el aR. 3 Fea & fF o) we@ Wl ofl wRe @
TNfrR & fog 2 9 Ao 39 Rigil &1 yeHe @ fw &) s @
HR 7 B
gsgdtg wile § S (Interest in managerial research) — WSH®HE N
wa & Rigial & Rew o1 $Ror T aRom § | St @ g, -l
T Rigict o e @ aRae 8o sa-of 1 figia fea g,
it g F W B T S s g

3. Give the meaning of ‘Mental Revolution’ as suggested by F.W. Taylor.
1. T, SR gRT yRiaiRa Amfie wifa @1 ek qarsy |

STR—9FR® Bife (Mental Revolution) — AMRE Hifd &1 sy fefa ae
2 R s 7o G ¥ el weR @ R T S| e @ R W Y
FrE & & R Wi Fif @ B 4 Ao, a8 98 AWG Te D
2 aeraT 3 IS, MBS Brifad T8l B W1 Wadll B | AwiD ue
@ﬁawmﬁmﬁwwﬁamm%%msﬂﬁ%aﬁﬂ
& ofaR BT HH FBAT O WS 7 AT g5 W 6 e tE-gws @ fa
foyafs =81 &1 woar | |

4.  State the meaning and definition of Planning.
oo™ @1 aref gg afkwrer ISy |

STR— e wed &1 W99 U9 Wrifie &/ § | (Planning is the primary function
ofmanagement)ﬁiﬂﬁfﬂﬁ&éﬂﬁwa?aﬁﬁaﬁﬁﬁmgﬁﬁmﬁ
=6 9 @l AU S 5 @ oX 8, $Ef N 8, DI BN ©, DY
T & 3R fpw wfia g fear o 2, e fosar wmr 8, oW %
3fi® 3 e, FEeE o WU ¥ SR B gHaRed 3§ 9, FE B
A od S W A DR q Bl B FAAT B o § Tl B IMR W
wR FT ARG w9 F ¢H AW RHaT 1
friom &Y g W@ R Ffaltad 8-
() Rftrm o, <9 & 7= 9, "I WS ¥ @ BRAT 8, SW Usd ¥
aa YAl B T FEarar 8 |1

b
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(if) Sief o, 39 & weal &, Praom i & mi A e 7 fAfy ar wer
3 5 AR P rosEael & gEgaE @ & s PuiRa aeat o
zﬁaﬁﬁwaﬁaﬁaﬁﬂmmaﬁw%wmwwr
(iii)ﬁ?ﬁé.ﬁﬁ%ﬁ\qﬂ,‘ﬁzﬂmmaﬁmwﬁw%wﬁmmaﬁ
ST S T S B & wafs dwenw frawl @ fag m® % g
T |

Explain, how planning helps in decision-making ?

THETET fre yeR e v # were € ?

SR Frilee veuT @) 9 @ vy ¥ Eel W e 9T egER Fr

6.

o A1 R Yo quneil § ¥ gAe B B PRI 4§ Fer

yer Rl £ | veue Rfe e o qeaied $xa 9 A waiaT &

Wm%ﬁw%%a&ﬁwﬁaﬁww%wqﬁmﬁ

gﬁmﬁwwﬁwﬁm%mﬁwmmﬂlﬁTéﬁmwm
|

Give meaning and definition of organisation.

e &1 aied g ufefya diferg |

W—ﬁﬁﬂwﬁﬁ,ﬂ@wﬁwﬁﬁmwwwwﬁﬁ

7.

F B Hell BT & WIST FBd B

@ o § fred & Igex P4 R FIEI R BT WYR HET GIS
HEA B |

() ¥ @ ogER, AR wF Siwd s SiEE @ aia @ fog fafte
3t @1 FAget wae & wWTeT dEanr & I

o6 Geg 4 ggd U YoM @ g @) S afeme o 6 e et 3w
ey qeT WS (Management anf Organisation) ¥ €1 8, 3ifird A Bl
SI® IER, ~gTee BT @Y g BRA 8g A9 B ey gwEgel T |
F B AT M @ S § Y W 9 B B TEA 9kl WEdE
FY, SOREIE GUT SRR B GREINT T TR DR qen |eel wl
RIAT R B AhaT 8 1

‘What are the steps in organisation process ?

e uishar # w1 Hed § 7

TIR— W3 ylhar @ ST SO oM diel W Pew fAeferiad g

) =%

() weer @ Syl g @ @ iRy wee



(i) = e 21 fwiRer |
(i) framt o7 Soflag fear ST
(iv) S=Ral & e SRl Bl Eved |
(v) aifrpR <, Hctedt ¢d STidl @ AT |
(vi) Y ST | S|
8. What is the difference between Authority, Responsibility and

o Accountability?
| SfRPR, SRR T4 SeeEar ¥ 9 ey ¢ ?
| e RPR, SRR Td SORAACT R AW ¥ TH-—qEr W Wt o IS
| T ¥ A A e w-wr T ¥ aReR Qs aeed afi wee
o A 2, TR B wef o P B O e @ S ot
&1 o Frel @ Uiy wieg o § ¥ AR iR ITREIRIE # Udh SR I8
3 f5 BRI o1 s (Delegation of Authority) € FHdl & SiCIE
Saxaifiica @7 =8 (Responsibility can not be delegated) | WEH® 3T
g SRaTeT B PR @ Ry oy o edeiRal Y e o WA
3 S5 iR | wFar 2, fx N SueT SuRaia St B @ g4 ¥EdT B
5 78 el TRRURY ¥ AT STREIE B o oA B AR I FHAN
Bt aFaRa T8 X aT| IRBR Td SR aad ¥ i & e @
ﬁm%tw@aaﬁﬁﬂﬁﬁmmwmﬁmﬁm%l
¥ ot ferfae srerar wiRae, wate T TR B W <
Pt S ooy SRERT B TER B YIS BN FHAT § Uy A
STREEr @ qEd @ gye e o} woa| W f fF o
SeReTRret Y o ol wHREl & Wy e dfe wEHar & SEfh BIE
i & i WY BT STRSTAT (TTAISE Accountability) BT T W gER B WA
gadT & &k 7 G fietax dfc @@ 2
9. State in brief, important sources of recruitment.
e & AEcaqul Wial H | § gaiEy |
SR A @& i @Y <7 At ¥ R e S wwar 8-
(i) sTaR® &, (i) I1E W |
(i) am=aRe I (Internal Sources) — & el D 3iex BRIRG FHARAT ¥
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J & fafteT Reg get W wdl @ o & A 39 oraR® wkl W Al ded
%*lsﬁﬂ@ﬁqmwﬁ%ﬁﬁ-WWMWm
MWMWWMﬁWWWWWWq@
(ii) 9Ter T (External Sources) — JT&1 I ¥ IHRA e ¥ Raw usi &
mmﬁwéaﬁﬂﬁaﬁmﬁﬁmwmqﬁaﬁm%l
e w8t @ el o e 6 woeae W, witen @, fasme,
AR Prafer, e Yok wen way TR, REAM & BIEd WX i
ama |

10. What is meant by recruitment ? How is it different from selection ?
&t | T aead & ? 99 9 98 fhd yeR A 87

w—wﬁamﬁaﬁﬁﬁqﬁﬁaﬁuﬁmwﬁ%ﬁuﬁzﬁmmﬁ
Y & forg IRT H B Wt FEd
'W@Qﬁm%ﬁﬁmﬁ%wmwwﬁﬁm—m%
e 3§ | sHaRal & i B

11. Define motivation.
FfReT @ aRafa IR |

Se— afNRoT BT o) £ e o B ar fem @ IRT swemEr gwifaw @R
S @ da d goer o vw uhkar § ¥ o sl @ feiRRd
@wﬁiﬁ@ﬁaﬁtﬁrtﬁmwaﬁmmﬁmaﬂﬁ%mﬁw
Fe ¥ afiRom @ Rwg § =a ovd wAg I8 ewEs ® {6 ' e
RER SR el BT TS-Sevd / oed, RO el SRS |
(i)mﬁﬁ%w,'aﬁéﬁﬂmmmﬁﬁwﬁﬁaﬂmaﬁw
gar g 3 £ 98 B w @ fag ORd @ g, SfRer wEeh 8 1
(i) wvew Td Y SH & IgeR, afmdE @ Ihed W ¥ I
e BRI B Ty Heanied R € AR § I

12. What is informal communication ?
aFigERe Gago @7 8 ?

ST @l Tl el & W BN aren W S frRe /maiRe R W
Www—mmﬁlwwﬁﬁmﬁwmaﬁ



sqaRe AE gRT G9T T §, 98 g9 AW W 9@ e 2
13. What are the coding barriers in effective communication ?
oy e ¥ Wi e @ € ?
w—ﬁﬁwaﬁww%ﬁwﬁwmﬂ%aﬁﬁﬁdﬂwﬁﬁl
Wwﬁww@mm&ﬁﬁﬁmﬁﬁmzﬁmﬁ%ﬂ
m%ﬁﬁﬂmﬁaﬁmﬁaﬁwﬁmwﬁﬁﬁqﬁaﬁﬂmw
oy ¥ | RO Y A e vt @ WA & BRo, R weR
ﬁﬁaaiﬁmaﬁswﬁa%wwaﬁ%mﬁmwa%%:
() @ @ erquge afvafe, (i) s aei wfea oo, (i) Ffey
FUER IaTE, (iv) U Weewd, (v) aee Rftte W@, (vi)
SO ST T S @ e o R
14. Discuss the meaning of Control.
iz @1 31l FHEEy |
w—ﬁuﬁwwé@ﬁaﬁm%%mﬁ%ﬁﬁwﬁmﬁﬂﬁﬁwﬁ
Wﬁwmqﬁ%mﬁﬁﬁﬁwaﬁwmaﬁm%ﬁsm
mﬁzﬁrﬁmﬁﬁﬁﬁﬁlﬁﬁmﬁ&%ﬂwg@%mﬂﬁ!aﬁﬂﬁg&nﬁ
mwwﬁ?aﬂ?mﬁﬁmwmmﬁmﬁaﬁmaﬁm
5 afe 3 Pror T wecaqyl weEer SR B
15. What is meant by capital structure ?
ol < § o awead ® 7
w—ﬁsﬁmﬂaﬁﬁpﬁfmﬂﬁﬁﬁ%lﬁsﬁéﬁﬁmqﬁﬁ%m
mﬁ%wﬁma@mﬁlﬁ—fmwwwﬁmﬁw
Wﬁﬁﬁﬂﬁqﬁﬁmw%lﬁﬁaﬁﬁuﬁmw
o7 GOl @1 AT T BN 7
TR e d. AR (RH. Wessel) & g, "qoft gfem &7 g AN
Wwﬁmwﬁﬁﬁﬁlﬁaﬁﬁ%wwﬁaﬁ?ﬁﬁm
& forg fopar wT B 17

=
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16. Discuss any two objectives of financial planning.

i PRioH @ 913 91 SeEl BT WE P |
- g Preiee @ wiw fwfafa 8-

() R T (Financial Control) — faxir frio ¥ w faxig frawl
wqﬁﬁﬂwwm%sﬁﬁhﬁ?ﬁnﬁw%mﬁaﬁa
ﬁmaﬁé‘lamﬁmﬁwaﬁméwaﬁwﬁ%ﬁwam
Pt B @i @ ot & SR o ¥ GURIeH® HRIATEr @ W ¥ |

(i) {oft @ ~Fed @ (Minimum Cost of Capital) — g fFeeE o
mmﬁﬁwmwmmélﬁﬁuﬁmmeﬁ
mw&sﬁammﬁwwaﬁﬁmm%ﬁsiﬁﬁw
=[FaH R 8 .

17. What is Business Finance ?

AT fa< | ?

e TS Rl @ wared 8 i B nawear Bl &1 T Seeadhd
ﬁﬁmmwﬁmﬁm%wﬁmﬁﬁm%‘l
T G T Bhai B R ge-T-F U @ Jredddl &
%1%@%@@&#%,%,3@%&7@%5@
aeraT fafdiexor (Diversity) @ fog sl 3 o fad U =EEE
ST X FEH AASE ST ¥ | TEER B S+ g au e @
forl SugT it A Syererar s Fuias el B

18. What are the functions of a financial market ?

e R IR @ 71 Yol € 7

Se— fd 9ToiR @& i (Function of Financial Market) —
(i)ﬁ@ﬁﬁﬁﬁmﬁﬂﬂ?ﬁﬁﬁ%wmﬂﬁﬁﬂﬁﬁaﬂﬁﬁ
GEUC
(ii) o5 facha wwfrell & Awa Fraer § e B
(i) frdry wafeml @ qReRT Y& HRAT |

19. What is a treasury bill 7

H e (fo) e ®T e ?
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SR— e fad (Treasury Bills) — €T WeHR 37 uw &= & g
TR T BT GeN ok &1 39 Rod §@ sifw e g™ 9 far s
2 o SEET YA B 9 ARG TE a6 BT ¢} Ie waw G
el R e ¥

20. Define ‘money market’.
T IR’ HY gReTa P |

w—‘wwﬁmﬁmﬂﬁ%ﬁwﬁﬁmﬁwﬂmw%l
ﬁaﬁa%ma\m'amwmﬂw%ﬁzﬁwﬁmw%ra
. Tt @ IR, "ET A9R B 0@ W WE b w0 § aRafia e
ST AT & e ST BIei BT sha—fasha B 1

21. Dicuss the determinants in choice of channels of distribution.
fagwor & Wl @ Gae A fFuive ol 1 qEEE] |

I Rawer & arEl @ 999 ¥ fuRe a@ freafaed e
() oif$R W ST 9T G FIAT (Order processing) — R BT IS
weat gRr weaRelt @) far orar & AR 3 Soest 9@ ggan €|
(ii) uR¥ed (Transportation) — $e 3feria faawer P gEgH] gRT STEDI
2l
(jii) WUEYT (Warehousing) — SISl ToIT STHIGIIRA g e BT G
ITANT A& fhar WaT| ord: fATRUT @ WREW SAd! GUEY B i
TR B |

22. Who can complaint in Consumer Court ?
SR T ¥ B RIPRT FR FHa § ?

IIR— ST aeTer § P § § o ol aifieT SRR #R Hadr B
(1) B A« SwHEET |
(ii) P TRPHR AT G RPR |
(i) ST B YR B AN | DY TP YA |
(iv) B gY SuHiET F AR ¥ IHa! Faffy

(Legal heir of a deceased consumer) |

b



&g S0E W9 & SW

(Answre of Long answer Type Questions)

23. Discuss the various steps of staffing process.
forgfaceor ufear @ fAfi=T w=oll B aa=y |

SR- Prif waeh el @1 & s g Aftwfe fafis wd s e
o # aftfea fafe wxor @ e didet § i fear o |@d
2—
(1) @HaRal @ AgEEHar BT freftor  (Determination of the
required number of personnel) — FHaREl & smawEar &1 AR
T Tha Prgfi wfr @ usel e 8| §EH QAT B SR WX
frgfoa @1 fRuiRor frar ST B
(2) wl (Recruitment) — ¥l Sfsham @ oiqta Al eHTIRAl & A=
a9 @ PRl quT S weerT ¥ WRi-uA Ao 8y Wednfsa R
wftafer 81
(3) 4T (Selection) — wF Wihal it oM witil ¥ @ I
TR @ arl @ farg g i &1 Wil @ quer vd S @ gl A
FAEET g ey |
(4) 4 9¥ T (Placement) — FHRA F1 T9T R o W ¥
Pryfera Rear wram & oW Rwrha e @1 7w wda § 5 o3 9w
F7 U TG WEl O SEE Bl BT 4R WANT fhar S 6 |
(5) & WX ¥ AT (To keep Sustaining on the job) — =T TP
a5l B @ BRU AN TEE Y WM Ay {6 e B wer |
o W T Xdl Wi |
(6) wf¥TEvT (Training) — o) fgfda o1 srTear weH HHARAT Bl
GRET Y BT £ i SWe eRimyerdT 3 gy B S 6D | IRET 5
T PR T SRl ST @) W e g
(7) wifay qeAi®A (Performance Appraisal) — gen @ qd feiRa
WﬁaﬁuﬁﬁﬁﬁﬁﬂﬁﬁﬁH%ﬁqaﬁﬂrﬁﬁﬁﬂmmm@d%
qRiE BT 3 & gaia w8 & A Shd gl B wkd B e
ff o B

>
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(8) TRY=IRY (Promotion) — TSR 98 Wikan & forws aferia e
afdres IoReIieg U9 o) g ura e §
(9) warTiaRYT (Transfer) — e frgfa @ sicfa & w+aRal @
HTLEFATER TH [A9ET § qEr AT a1 T WM 9 g WM W
RIFART SRS SE) E—FHICTET BT AT ST W FT I & |
(10) & | T SN (Removal) — N fagfe ufva & sifow
R B T H pHAIRG B S B W war fAgfa, dar e, @ gw
3T foram ST 2 |
OR/3terar

‘Explain the principles of directions.
fréem @ Rugial & aofa Hiforg |

TR Pfem @ figia — sror aen ward &M yeE #RAT der A
Pl ¥ @iy zEd 9ga @ SReay wfbfaa §)1 frdem © g8 Arlee
fygral &1 | aui| W g ST 8-
(1) e Afyra avreE — 78 fiEld 59 90 W 99 o & S
Ar¥e @ qaie Wi ol @ aen § "ea < 6 9 o wwifad
Rl B JReTd IeM §rehe St & gfif 4 < W, e @
qu Fromed @ g SHaRal B e el BT SUR HX FAT F W
S |
(2) WTofie Stwt ¥ aredd — W ¥E <@ T 8 6 wHaiE @
SfRnTd SRl O Wee STwl W N W g9 g 81 el fAdeN
a1 ¥ areie ReEr & der FHEN o a8 fuw e 2 fe e
T G UIRHE I TH—gIR B WD ©
(3) IRy N Twar — 9 G P ITAR PN B bad T A
AT & amdw fiem TRy Al Imw UH W IRw sRer § fied §
ar | § gg g SreraRer herd! 8|
(@) Frdem el B Sugdmar/ifac — @ REd & R
frder SugEd SRR U1 I Ta-E! BT FANT R WHY HHAIRAr B
STaTaEamRl, AR, S gRe®IoN & T @l ARy |
(5) YE"EAT GREOT — SRl B HYOl TREARE W Bl S @ o

e



|
|

(27)

ﬁéwﬁwﬁa‘wmﬁmﬁar%mqwﬁaﬁ%ﬁrﬁwmﬂﬁ?
B afieer S Py P We ©9 W WE W6 T
(s)ﬁqaﬁm@mﬂmm—wﬁaaﬁ%wmm%qﬁs
mﬁwﬁww%ﬁaﬂﬂﬁﬁwﬁfﬁwwwqﬂmﬁ
%lwﬁwmwmmﬂﬁﬁﬁmwwﬁﬁ%mfﬁ
forg @ =Ry | _
(7) #qa—uéwaﬁﬁ?ﬁ?gﬁﬁﬁwzﬁmwmmﬁvﬁs
‘maﬁvﬁmummmgw%ﬁﬁﬂﬁuﬁwaﬁwgaﬁ
e/ oRade g9 e # fag s =fe
24. Discuss Maslow’s need hierarchy theory.
AR ) ATl B9 i weaEd @ Rgla B Al i
W—Wwﬁ@ﬂmﬁmﬁwmﬁa%mﬁwﬁwcﬁﬁ
Wwﬁﬁwﬁmmﬁuﬁﬁm%lmﬁw
& arqEaEdel @ ur Afrt A i fea o
(ﬂ?ﬂﬁﬁﬂ*mﬂmﬁ—ﬁﬁiﬂﬂm.m,wmﬁwwﬁ

wftrfera 2|
(2)Wﬁmmwﬁ—w,aﬂaﬁ,w,aﬁwnﬁmﬁﬁ
wRem 5o Al # A §)
'(3)wmﬁlﬁmﬁmﬁ—mﬂﬂvﬂaﬁﬁaﬁﬁmmﬁsﬁ
STaITHael @ SQIEN © |
(4)%aﬂmmﬁ'—mﬁsam,wﬁmﬁ,wﬁammﬂﬂ,m
anfe #eaget smawEEa FEdr €|

(5) m—qﬁfmwﬁ—ﬁmwﬁwmﬂmmmﬂaﬁaﬂﬁﬁ
2 o) frdl @ afex 9w RgwE drgar B S 98 39 v 2| e,
w—ﬂ@,@ﬁﬁqﬁﬂﬁsﬂﬁﬁmﬁl

et @1 fieta Frefiiag Seeaerell W SR &

() wﬁmﬁwwaﬂaﬁmﬁmﬁaﬁtﬁzﬁmwﬁﬂkmé
S SIS FAER BT FHIRT BRA

.(@)Wﬁa%mwaﬁrﬁwma@wﬁsﬁﬁ%mmwmﬁﬁ

DFR I Sed TR ITRHARA b |
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@) s smaggear & gl g & 99 afdm @ fay 98 afuren &1 S
TE Y Dad T HH B AAWHAT & S AR B AHAT B |
(6) Qb <afdd 9 A T SoaaR WK B JAWDHAT T ITAT BT ©

9 SO% frae WR I EwEEHar @ |yfe 8 G o |
AT BT Rigia SmazaParsl Bl AR & MR @ ®d § died HRal 8|

OR/31erar

What is meant by control ? Define it.
forai=oT | 3y wm W € ? 39! GRAIT BN |

SR—ri=r @7 @tef (Meaning of Control) — U@ oifst wafasr wewr @l &1 fi=ron

THFal & fbwg Swe I8 quren fiem 2| WA vl H, FriEe 98 dw
 gfpar ¥ 6 arafie feres o fAees & arfaR 8 <81 81
i ¥, Ao I8 A @i @ ufbdr € 5 WA o @ faes
el fremes @ agaR gom & r €t alk 9E gom @ O wwe @
BRU § 3R IO T 7T GuRIHS IR B W1 ARy | §9 gie @
T o Agcaget vege & 2

fori=or @Y yREM¢ (Definitions of Control) — R fagmi 7 FAz=or
% fafr o @ 2| 9 @ g Wi ok FAeafafa 8-

(1) 279 matd (Henry Fayol) @ 3UR, "FRIF0 | 3wy 9% Sird &<A
¥ 2 5 o v o Wiga deEmei, Ry e Al dor friRa femi
@ ITHR B G & WM G | TP Su¥d FA B gl qur Ffeat B
qar T 8 R SURTTY guRT off 99 ok wfass # 9@ gRgfo e
o W@ |

(2) #¥7r W g (Marry Cushing Niles) & IR, "foxit At wea
T et B g o N SR el # dem §9¢ e d FEET B
(3) fsfera HieeR (Phillip Kotler) & SHWR, "fe=vr arafas aRoml e
sfeea aRummt It @ e @M @ I H89 SO WM @t ufshar 8 1
(a) witsl 3R, 28 (George R. Terry) @ IWR, "= &1 3y Ig
freiRa o1 & f5 @ fFa o w1 2 el FrEl &1 Yeaiea SR 3R
IAEHAT BF R S YUR e FRAE &A1 8, dIfd AoHIgaR Sl
1 frees & 93 |

b
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frspd — Sugea afRarer — o o Iudea aRvmenelt &1 s B
@ Uzar] 89 39 el R ugad € f& o uRwmmeit & gemr F &
B gRT & g friEer ot ufamer oo Sugew udia B 2 | e et
Y, fREmT @ Sugad uReeT 39 eR & O wedl 8-favga aef A,
o & arad 9 919 @7 gar TN U9 9@ 9§ 8 5 SwmE @ e
o yay gRT iRy Sewi, Ao, -ifod, rdsdl, Ry v Al o
el & AR 8 @ € A1 T | THHT Sevd B @ gaaane, Ffeal ok
fage=i & YBRT # @, IS BROT U9 SORQrl afdadl BT ger S
g TIfs JERY 9% GUNT off 9@ U4 Wfawg § S99 gAREfy @ o
| |"

25.  Define financial market and explain the role of financial market.
foria IoiR & el #ifg qerr faxfg iR &1 yfiver o S9esg |

Se- ol ek — aref g9 oRYWMIY  (Financial Market-Meaning and
-Definitions) -
3ef U IAYRUT (Meanign and Concept) — fOxig IR # fauwvm &g
foxirr wwafeal’ (Financial Assets) forg wrRura: wfonyfodt wer wmn 2,
U Y& &, WA R 3 awgail @ Ha—ama 1 [ifd g sor |
wforgfodl &1 g frar omar 81 3 wasR e fafe e e
faufor wR férgr ST 3| STTSBE A WAER HFeRWd AraH ¥ fhy Wi
8 | gvgall T dawrll @ Wifh & ‘i v iRmy &1 sya =€ fear s
& I I ‘TN IR @ REa s @ fov ma—fawy gar &) 5@
TN ARBR & eI 6 Y97 B SUINKT I /= 3 AR W T
w9 9§ iR ovar §
i 9Nk &1 a7 Baa @ QUi oo & g T8 8 38 @8 @
dfhg & w8t e+ yer @t iy vy § o 6 ok o @ @R
PR Bl o | TR wufor ot aidf g8t v o enfda srm ) R wwfiy
(Financial Aset) T@& UHT U3 (Instrument) 8 WY U® WUING E¥el 310
BIY @I g e i it 81 9 9ua s falre W o vo o1E @
gfaffea wvar 8, S—awar 3w, [Eifier siw dqem Forrs s |
ﬁﬁummﬁa#waﬁﬁrﬁmmhnﬁaﬁ%ww%ﬁmﬁﬁw
Ry T -

.
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.(1)H\r.ﬂ'lﬂ"fr$3ﬂ'\“iﬁ, "o Ao @ GRTT T O v @ w5 N @) o

HHA 8 STEf TS IBR S BN B HI-RAHy By D

(@) e % wet R R vE YT W 2 S 5 st @)
SUCTE HRET & T HRTIR B o T BT 2w} e Bear & |

() Rod §a sifw SR @ smuRr, A ToiR v Fraefe Afe
uRewfiel @ Ba—fmy o1 o &)

URERE Ao WA ¥ AR Wl arcudein, T @ Sderd
afcrferal &1 wa—fasma gar £

faxia arome @ 4@ (Role of Financial Market) — faza & w4t Suf #

'%Wﬁmwwémmﬁﬁﬁlwm—maﬁ

LIT A W ARG Tur i wer 4 Suafr # aiaas qur |hg
T 4 Ry aroR @ Aeerge! wfier w6 2

T sreforaver ¥ 7 9eR B @ aife sergdt ws o -

(1) 3@ g@1% (Savings Surplus Units) — &t gaTat Riees) CenlGaL
SR S @ (e @ o B 21 AW gt @ ur PRy
JUTET I & |

(2) sfcrerm gbTE (Deficit Units) — O soredt Rme oy (=) S
CEL (ﬁqwﬁ)ﬁmaﬁﬁ%‘ls—%ﬁﬁw—aﬁwﬁwﬁh%l
(3)aewsW§(NeuualUnit)—f%ﬁa%rﬁ%rquWaﬂa$

I BN B A gigdl e & N TR e € Rdey iy @)

L

aﬂﬁ#ﬁﬁuwwmqﬁwﬁﬂﬂm%lﬁmﬁw#
9T D F O B AR vaRa Y 9 AT SRR gorey (Transmission
Mechanism)?ﬁﬂ%@fﬁﬁ'&waﬁ’iﬁﬂﬂ%l

% yferaen & oM B ) 99 v 98 ‘sraeer gorey
ﬁﬁamﬁaﬁ%ﬁm@a@ﬁﬂﬁﬁmﬁ?ﬁuwwm
Flow) ®1 t& #3 yam oval & R o fRwe st gad Shig
SI-ufiaeel & fog Folt (Borrower) ®1 aififa ovar @@ | '
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R #RaT B, 981 qEY OIR S8 gUd e B W URT aar 1 R of
oW B e e @ wR fRiy o & s 9 wfvaar «w
fdR e B
frell qor & farfg ToIR &1 o™ 9 daa g affe e wd
TRAT B |
OR/a1eraT

What is marketing mix ? What are its chief elements ? Discuss.
faqorT fsror @ € ? $9 YW O BI-PIH A § 7

- A= fquoe foramell & WGaagae [T &9 @ fog a9 ¥ o @
IR & Qo fAisor wEd &1 oY Pleer @ ER, U6 BH BT el
fAqoe &= & foq waion @Ewen 4@ | 95 waven fQuve Ao

HEARI 3 1"
faqur fAsror & e o FfoRaa &
(1) S<ure (Product) — fauor MAsior &1 W ycwer Tc@ S §—SaERy

IAE HRAT B NGRS HYET GG, T, 91 Pl B Pl OTSER,
WHIORER, WId 31 IR IR R 3Rl 21 A w9 a7 fauoe Risor @
W Ted IUIE @ SIENU § 1 {Y BH QAR & ama Bt € o-d,
ST rafEt qer R €| SR @1 aef famar aer uEe @ gfe @
R § ? AERY K] A G5 FET o GHar & b fadar S 4= wwa §
3R war o TAS AEd § 90 SR PR §| SWR B 59 YR
aRuIfa fhar &1 W 32— N D9 R IoR F 3=01 a1 sawawar
@ wgfte ® forg G far S stereT 59 YT @ forg, Wi B @ frg,
WM N & fag oA SuMRT B @ fare e foar omer @, S
HEAT B |

(2) =9 (Price) — fauvr & syeo—9qc ¥ I I8 qou & O BT @
fashaT Te avg FedT /AT B 95 UK B 1 I§ fAUUH @ P I 2 R
fashar R ofell | fiemar @ @ify 98 HaT W IWHEER - PR GD |
SM A1 Yed 98 Y& quis 8 off 98 99 vl ¢ {5 shar qon fasar & dm
T SF—<A BT SR 4T 78 |

e
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(S)W(Place)—ﬁﬂuﬁﬁwiﬁmwarmm?ﬁ%ﬁaﬁﬁ?ﬁ
ﬁ%ﬁrﬁwﬁwﬁw%%waﬁw@%uﬁaﬂwuﬁw%
mwmmwlmwaﬁmiﬁwvﬁmw,{ﬂ
waﬁvwﬁwaﬁaﬂmwﬂ&w@ﬁaﬁﬁmﬁaﬁﬁ
ﬂﬁmmwﬁmﬁmmﬁwﬁﬁwmam
& 8 grRA|
(a) witf® fAa=or (Physical Distribution) — ¥ faxRer fago fAstor
%Wﬁﬂ%ﬂﬁaﬁwmﬁqmﬁiﬁmaﬁaﬁaﬁahﬁﬁasw
: - zﬁﬂﬁaﬁﬁvhwmmaﬁw%ﬁwa%aﬁﬁaﬁmm
TF ¥ & WD |
mmwmﬁ%?ﬁmmwm%?sﬂmaﬁm
%‘ﬁsmﬁﬁaﬁgﬁfﬂﬁ%qﬁwmwﬁqﬁwww@ﬁl
%w@m%wﬁsﬁﬁéwaﬁmlmwwaﬁm
! a‘rgﬁre&%qﬁu‘rﬁrﬁ$maﬁ@mm§m
: 26. Explain any four rights of consumers.
STaaT & Pl B ARBRI ® wHeET |
SR SieET @ AfER (Consumer Rights) — IR wReor Tfefem, 1986 W
weﬁmzﬁﬁfﬁmaﬂﬁmﬁmm@ﬁmw%—
(1)§?mzﬁrarféw(TheRightstoSafety)—W&%aWﬁmm@
AR & & o ST @ w0 aegalt &1 Ruor & oy R waT
ae § wEEd £ o fp Sue W Ud oA & fan TR S
aﬁfﬁﬂwﬁaaﬂﬁ%ﬁﬁ—mﬁaﬁﬁmqﬁwwmﬁi
(2) gu Wi IR b1 APR (The Right to receive information) — 9
W%ﬁhﬁﬁmmﬁmmﬁtﬁwﬁwww
ﬁmwﬁmmw%‘,ﬁﬂ—maﬁﬁﬂﬂ,w,w,w
Yy, ao, Am—die e |
'(B)WHTWWWGI@W(TM Right to have a Choice) — T8 &
W%Wﬁwv@m%@a@wﬁ%ﬁwhmﬁ
ﬁrﬁmmﬁq&ﬁmﬁﬁﬁa@mm@mwmﬁ%mwgﬁ
L Wawﬁmwammﬁ%ﬁ—mmﬁ%l
(4)@Wﬁwm(TheRighttobeHeard)—Wﬂﬂ?ﬂﬁﬂ%’aﬂ‘ﬁﬂ

P
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IHE qRATIRIT T IHEY GREM qd fRelt B wwwor § AR AR @ g
o | Hefd 81 |
(5) SUR ®1 PSR (The Right to be Redressed) — SUHiawT @1 Ig
FRER 99 oo TRAgR 1§ Reral o Sfua (& ~aYol SUaR e
FEEI WETH @Rl & |
(6) SuHia @ &1 PR (The Right to Consumer Education) — I8
SRR STHGET B O ¥ qfE Rem gor fRdt B e 3g R o
R A Gl 2 | Iaewwr & g, S, aften, B ey were | facmae
o B B ? FA AU B DS DY DX ? AN B WAy { I8
fre STl B GRS G IR—IRGN YAR ARTE gRT & S !
8

- OR/3rr@ar
Define entrepreneurship and discuss the role of Government in
‘entrepreneurial development.

W@ﬁmﬁwﬁﬂwﬁwwﬁmﬁwﬁwﬁﬁﬁwﬁw
|
S-Sttt &Y aqumeon, & uE gREd (Concept, Meaning and
Definitions of Entrepreneurship) — SafiaT t& ®iwe (Skill), gfteamior
(View-point), R (Thinking), w&i® (Technique) Td FHRIUGH
(Working procedure) &1 amffe & § wReRrTa w4 # S & aref
EER Td SO # ffke fiftm sfaRuaet wd Sifed Sem @ ardr
%@aménﬁmmwmﬁ,mmawm
|
AT qAIRSTH vd O sREie @ &= # Suftar &
yriTeTe & BT a1 XET & | wefh anfdfe &% § gwa AR 1edl Tl @
R HET o & @it e &9 ¥ safiar @ far @ 9@ g g
o 3 It B IR ¥ RERe ewa 98 §1 39 sror § ffaw atAta
Y wer & B Safiar o oef Agife v ¥ ¥4 IT= I drel T 21
sy af ¥ saftar o sf wfieia sfdie araEReT # gortes
vd Fauaderl (Innovative) AR T At ® fhafaa e &
Adrerar & | ST UF fAsH, T9ER, AR @ A9l dH—gite (Work-
in-sight) Td gReaIor (Attitude) Y &1 Terlt 79 SuPa o v, FEr
g Frde B @ w-url uReds ¢d Fawada (Innovation) # el € |
Serfiar, Sdledn, SEM, AMReaT Sy WKl &1 wEn Sufiar @

b
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wIgaE ¢ w0 gar 2| Suftar & At arurel @ aqur gae
GRATST T 37 W Al § §fer o gear 8-
(I) ureh= #q $T gRYTT (Definition of Classical view)

9 Aol & R & fIaRet & JHuR Sufiar aa™ 1§ SO @
Yadd (Promotion), ¥7os (Organisation) eI SIRIW T8+ & &1 & et ¥
R S
(1) fefira & ouR, Safiar g v SwRs @ sl @ 2w, W78
g o, $= AT P TR TRA, FEF FT WE ¢, T8 awgell T
A B A, Tl aHA & U S BT uar F dO S @
e Hare 3 ST UEHD! BT TIT B B P 2|
(2) T TA. B P FIUR, SUMTT [ AR T JRRGA B TH4E Bl
U Sewqel fisar &, foresi fvlal o to aiga siwan afsafem Bl 21
I8 e awgell U9 warll @ Saue e e @ foy ue amie
AR $HIs BT ATy, Faread vd Qe s 21
(8) dreX fFoad @ oguR, ‘SeEl @me fhar o1 affusor & s
fafr= frarell & WV 9T QGWR & S W &%, ST &
W] BT WA U Y6y GRAT Ul SR dd-ie U9 aegell @ 9T
wftafera &1
(I) sTa—9r=ie A o) aRYETY (Definitions of Neo-Classical View) —

3 7 @ fIuRe! 1 SAAr @ ysua Biera (Managerial skill) T9
Aq9ed+ (Innovations) & e # gRwIT faear 8-

(1) WX TH. PR B FTUR, "GEA H IGERI P ARBID BT 3refgof
2, 99 § Safiar o 98 9 aRrer &

(@) va. Sy, SFET $ IFER, SufMar N MR @l BT Wie
B30T, AU ¢4 e |

(@) SIR® PAlier & IR, "SR te Tavadaer o § 98 W@tk
&I e Vb AgeT BT P 2|

(4) wofeod foed @ WR, "Sufar W1 & 91 FEIHARI BT
QETAM R 9T WA @ A Orod U4 aeddie wareHl & g
$1 AMEIHARI B FhAdgdd GXT HI B P 8 1"

(IIT) smegfAes A @Y gRAMY (Definitions of Modern View) ~

IYFE 77 & fEre! 3 safRar o amife Tayad| gg afaedier
A @ Hafod far 81 S99 IaR Sufar JauE, WA quT araraRor
@l SIS BT H D B I g6 T § AN BT @aEiRe gRewor
RS far ar 82—

.
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(1) AT F MR, "SET WA SO & 59T, A v 9RIeT @ 95
AT W—IHeAl, GO T Wi B femT a1 fiser 2 gw <
I & AIET BT ITATE T Tad: G TSNS aeT [

() e o P agER, “Sufdar I ke @7 98 W @ o
IMMAF Ta-yad®! gRT F=ed far oar 1
(3)%@%%@,@%%%@&%@
Mﬁwmmélww,mmmﬁwm
B HE B
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