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[k.M (Section) -1 

oLrqfu"B iz”u (Objective) 

 

dqy vad (Total Marks)      28 

dqy iz”uksa dh la[;k (Total No. of Questions)   28 
 

[k.M (Section) -2 

xSj&oLrqfu"B iz”u (Non-Objective) 

 

dqy vad (Total Marks)      42 

y?kq mÙkjh; iz”u (Short Answer Type Questions) 08( izR;sd 3 vad) 

nh?kZ mÙkjh; iz”u (Long Answer Type Questions) 03(izR;sd 6 vad) 

 

 

[k.M+&1 (Section-1) 
 

funsZ”k %&;gk¡ ij cgqr lkjs oLrqfu"B iz”u mÙkj lfgr fn;s x;s gSA ijh{kk esa blh rjg ds 28 iz”u fn;s tk,¡xs 
vkSj vkidks lHkh 28 iz”uksa ds mÙkj OMR SHEET ij nsuk vfuok;Z gksxkA izR;sd iz”u 1 vad dk gksxkA 
(Numbers of Objective question with answer are given below. 28 questions of this type 

will be given in examination you have to answer all 28 questions in OMR SHEET. Each 

question carries 1 mark.) 

 

 

oLrqfu"B iz”u (Objective Type Question) 
 

1- Kku vtZu izfØ;k esa “kkfey gksrs gS %& 
¼A½  lapkyu    ¼B½ euksHkko 
¼C½  vuqfØ;k    ¼D½ mi;qZDr lHkh 
 
Learning Process involves:- 

(A) Drive    (B) Cue 

(C )    Response   (D) All of these 

 
2- miØe dk pquko djrs le; /;ku nsus ;ksX; fcUnq gS %& 

¼A½  mRikn    ¼B½ foi.ku 
¼C½  iw¡th dh miyC/krk  ¼D½ buesa ls dksbZ ugh 
The Point which Considered while selecting an enterprise is:- 

(A ) Product    (B ) Marketing 

(C ) Availabity of capital  (D ) None of these 
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3- ;fn mRiknu NksVs iSekus ij djuk gks rks ,d m|eh O;olk; ds fdl izk:i dks ilan djrk gS \ 

¼A½ ,dkadh O;kikj   ¼B½ lk{ksnkjh 
¼C½ daiuh    ¼D½ buesa ls dksbZ 
 
An Entrepreneur prefers which form of organization if production is to be 

undertaken on small scale basis ? 

  (A ) Sole Trade   (B )Partnership 

 (C ) Company   (D) None of these 

 
4- fu;kstu gS %& 

¼A½ vko”;d    ¼B½ vuko”; 
¼C½ le; dh cckZnh   ¼D½ /ku dh cckZnh 
 
Planning is:- 

(A ) Necessary   (B) Unnecessary 

(C ) Wastage of time  (D ) Wastage of money 

 
5- ,d vPNh ;kstuk gksrh gS %& 

¼A½ [kphZyh    ¼B½ le; ysus okyh 
¼C½ ykspiw.kZ    ¼D½ ladh.kZ 
 
A good plan is:- 

(A ) Expensive   (B ) Time consuming 

(C ) Flexible    (D) Rigid 

 
6- ,d ifj;kstuk gS %& 

¼A½ xfrfof/k;ks dk lewg 
¼B½ ,dy xfrfof/k 
¼C½ vla[; xfrfof/k;ks dk lewg 
¼D½ buesa ls dksbZ ugh 
 
Project is :- 

(A ) Cluster of activities 

(B ) Single activity 

(C ) Group of innumerable activities 

(D ) None of these 

 

7- DPR  gS %& 
¼A½ dk;Z ;kstuk   ¼B½ dk;Zokgh ;kstuk 
¼C½ fØ;kUo;u ;kstuk   ¼D½ mi;qZDr esa ls dksbZ ugh 

 

DPR is :- 

(A ) Working Plan   (B ) Action Plan 

(C ) Implementation Plan  (D ) None of these 
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8- “kq) dk;Z”khy iw¡th dk vFkZ gS %& 
¼A½ pkyw lEifr;k¡ & pkyw nkf;Ro 
¼B½ pkyw lEifr;k¡ $ pkyw nkf;Ro 
¼C½ pkyw nkf;Ro & pkyw lEifr;k¡ 
¼D½ mi;qZDr esa ls dksbZ ugh 
Net working capital means:- 

(A ) C.A. – C.L. 

(B) C.A. + C.L. 

(C) C.L. – C.A. 

(D) None of these 

 
9- vafre jgfr;k gS %& 

¼A½ dks"k ds L=ksr   ¼B½ dks"k dk iz;ksx 
¼C½ dks"k dk izokg   ¼D½ buesa ls dksbZ ugh 
 
Closing stock is :- 

(A ) Source of fund   (B ) Application of fund 

(C ) No flow of fund  (D ) None of these 

 
10- va”k vf/kewY; esa o`f) gS %& 

¼A½ dks"k ds L=ksr   ¼B½ dks"k dk iz;ksx 
¼C½ dks"k dk izokg   ¼D½ buesa ls dksbZ ugh 
 
Increase in share premium is :- 

(A ) Source of fund   (B ) Application of fund 

(C ) No flow of fund  (D ) None of these 

 
11- pkyw vuqikr gksrk gS %& 

¼A½ vkfFkZd fpV~Bk vuqikr  ¼B½ ykHk&gkfu vuqikr 
¼C½ fefJr vuqikr   ¼D½ buesa ls dksbZ ugh 
 

Current Ration is:- 

(A) Balance sheet Ratio (B) P/L Ratio 

(C )  Composite Ratio  (D ) None of these 

 
12- lqj{kk lhek %& 

¼A½ fcØh ?kVko va”knku 
¼B½ okLrfod fcØh ?kVko 
¼C½ B.E.P. ij fcØh ?kVko okLrfod fcØh 
¼D½ buesa ls dksbZ ugh 
 
Margin of safety: _ 

(A) Sales less contribution 

(B) Actual sales less B.E.P. sales 
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(C) B.E.P. sales less actual 

(D) None of these 

 
13- Hkkjr ljdkj }kjk fuxZfer fn”kk&funsZ”kksa ds vuqlkj lkgfld iw¡th dks"k ds fy, _.k&lerk vuqikr 

fuEu gS %& 
¼A½ 1-5     ¼B½ 2-0 
¼C½ 0-5     ¼D½ 2-5 
 
According to guidelines issued by government, debt-equity ratio for venture capital 

fund is :- 

(A ) 1.5    (B ) 2.0 

(C ) 0.5    (D ) 2.5 

 
14- Je&xgu izkS|ksfxdh mi;qZDr gS D;ksfd bldk laca/k gS %& 

¼A½ izd`fr esa vfopyu 
¼B½ izd̀fr esa xfr”khy 
¼C½ izd`fr esa :dh gqbZ 
¼D½ mi;qZDr lHkhA 
 
Labour-intensive technique is appropriate because it relates with- 

(A) Unstable Nature 

(B) Movable Nature 

(C) Constant Nature 

(D) All of these 

 
15- Þizca/k ,d is”kk gSAß ;g dFku gS %& 

¼A½ tktZ vkj- VSjh   ¼B½ vesfjdu izca/k ,slksfl,”ku 
¼C½ gsujh Qs;ksy   ¼D½ buesa ls dksbZ ughA 
 
“Management is a Profession.” This statement is of :- 

(A ) George R. Terry  (B ) American management association 

(C ) Henry Fayol  (D ) None of these 
16- foi.ku ij O;; fd;k x;k /ku gS %& 

¼A½ cckZnh    
¼B½ vuko”;d O;; 
¼C½ xzkgdks ij Hkkj  
¼D½ fofu;kstu 
 
Money spent on marketing is:- 

(A ) Wastage    

(B ) Unnecessary 

(C ) Burden on the customers 

(D ) Investment 
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17- foi.ku vo/kkj.kk gS %& 
¼A½ mRiknksUeq[kh    ¼B½ foØ;ksUeq[kh 
¼C½ xzkgdksUeq[kh    ¼D½ ;s rhuksaA 
Marketing concept is :- 

(A) Production – oriented 

(B) Sales – oriented 

(C) Customer – oriented 

(D) All of these 

 

18- IFCI LFkkfir dh xbZ] o"kZ esa %& 
(A ) 1939    (B ) 1948 

(C ) 1950    (D ) 1956 

 

IFCI was established in the year :- 

(A ) 1939    (B ) 1948 

(C ) 1950    (D ) 1956 
 

19- VsyhQksu O;; gS %& 
¼A½ LFkk;h    ¼B½ py 
¼C½ v)Z&py    ¼D½ buesa ls dksbZ ughA 
Telephone Expense is:- 

(A ) Fixed    (B ) Variable 

(C ) Semi-Variable   (D ) None of these 

 
20- Lkekesyu dk vFkZ gS %& 

(A) ,d laxBu }kjk nwljs laxBu dks ys ysuk 
(B) Nks ;k vf/kd O;olk;ksa dk feJ.k 
(C) vU; laxBu esa fu;a=d va”k izkIr djuk 
(D) mi;qZDr esa ls dksbZ ughA 
Marger means :- 

(A) Taking over one organization by another organization 

(B) Combination of two or more business 

(C) Acquiring controlling interest in the other organization 

(D) None of above. 

 
21- izca/k D;k gS %& 

¼A½ dyk    ¼B½ foKku 
¼C½ dyk vkSj foKku nksuks  ¼D½ buesa ls dksbZ ughA 
 
Management is :- 

(A ) Art    (B ) Science 

(C ) Art and Science  (D ) None of these 

 
22- yscfyax D;k gS %& 
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¼A½ vfuok;Z    ¼B½ vko”;d 
¼C½ ,sfPNd    ¼D½ /ku dh cckZnhA 
 
Labeling is:- 

(A ) Compulsory   (B ) Necessary 

(C ) Voluntary   (D ) Wastage of money 

 
23-  lcls vf/kd O;kid Js= gS %& 

¼A½ czk.M    ¼B½ yscfyax 
¼C½ iSdsftax    ¼D½ O;kikj ekdZA 
 
Maximum wide scope is of:- 

(A ) Brand    (B ) Labeling 

(C ) Packing    (D ) Trade mark. 

 
24- foKkiu dk mís”; gS %& 

(A) lEHkkfor Øsrkvksa dks vkdZf"kr djuk 
(B) xzkgd dks lwpuk nsuk vkSj ekxZn”kZu djuk 
(C) mRiknks dk izpkj djuk 
(D) buesa ls dksbZ ughA 
 

The purpose of advertisement is :- 

(A) To attract potential buyers 

(B) To inform and guide customers 

(C) To make publicity of product 

(D) All of the above 

 
25- nh?kZdky _.k ij gksrk gS %& 

(A) fLFkj C;kt nj 
(B) ifjoZru”khy C;kt nj 
(C) “kwU; C;kt nj 
(D) Mi;qZDr esa ls dksbZ ughA 
Long –term loan bears:- 

(A) Fixed rate of interest 

(B) Flexible rate of interest 

(C) Zero rate of interest 

(D) None of above 

 
26- dk;Z”khy iw¡th oxhZd̀r gks ldrh gS %& 

(A) LFkk;h dk;Z”khy iw¡th 
(B) ifjoZru”khy dk;Z”khy iw¡th 
(C) fu;fer ,oa ekSleh dk;Z”khy iw¡th 
(D) mi;qZDr lHkhA 
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Working capital may be classified into:- 

(A) Permanent working capital 

(B) Variable working capital 

(C) Regular and seasonal working capital 

(D) All of the above 

 
27- fu;kstu gksrk gS %& 

¼A½ vYidkyhu    ¼B½ e/;dkyhu 
¼C½ nh?kZdkyhu    ¼D½ lHkh vof/k;ksa ds fy,A 
 
Planning is :- 

(A ) Short – term   (B ) Middle – term 

(C ) Long – term   (D ) For all term. 

 
28- Þfu;kstu Hkfo"; dks idM+us ds fy, cuk;k x;k fiatjk gSAß ;g dFku gS %& 

¼A½ U;weSu     ¼B½ gysZ 
¼C½ ,syu    ¼D½ VSjh 
 
“A Plan is a trap to capture the future.” This statement is of:- 

(A ) Newman   (B ) Hurley 

(C ) Allen    (D ) Terry 

 

  ------------------------------------------------- 

 

 

Multiple Choice Answer 1 To 28. 

 

 

1) D  2) C  3) A  4) A  5) C  6) A 

7) B  8) A  9) A  10) A  11) A  12) B 

13) A  14) A  15) B  16) D  17) D  18) B 

19) C  20) B  21) C  22) B  23) C  24) D 

25) A  26) D  27) D  28) C 

  ******************************* 
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[k.M+&II (UNIT-II) 

 
y?kq mÙkjh; iz”u (Short Type Question) 

 
funsZ”k %& ;gk¡ cgqr lkjs y?kq mÙkjh; iz”u fn;s x;s gSA ijh{kk esa blh rjg 8 iz”u fn;s tk,¡xs vkSj lHkh 8 iz”uksa 
ds mÙkj nsuk vfuok;Z gksxkA izR;sd iz”u rhu vad dk gksxkA vxj ijh{kk esa vki blh rjg ls iz”uksa ds mÙkj nsxsa 
rc vPNs vad izkIr dj ldsaxsA 
(Numbers of short answer type questions are given below. 8 questions of similar type will 

be given in examination and answer to all 8 questions are compulsory. Each carries 3 

marks) 
 

1- le&foPNsn fcUnq D;k gS \ 
    What is Break-Even point? 
   tc m|eh u;k O;olk; izkjaHk djrk gS rks “kq:vkr esa mls ykHk ugh gksrk gS] cfYd dqN fnuks rd mls ykHk 
ugh gksrk gS vkSj Ukk gh gkfu gksrk gS] ftls le&foPNsn fcUnq dgk tkrk gSA 

 
     In economics and business, specifically cost accounting the Break-Even point is the 

point at which cost or expenses and revenue are equal. There is no net loss or gain and 

one has “broken even point.” 

 
2- volj fdrus izdkj ds gksrs gS \ 
     How many types of opportunities? 
   lkekU; fLFkfr esa volj nks izdkj ds gksrs gS %& 

i. i;kZoj.k esa fo|eku volj %& dqN volj ,sls gksrs gS] tks igys ls gh i;kZoj.k esa ekStwn gS] tSls&dkxt] 
diM+k] twrk bR;kfnA cl buesa dqN cnyko ykuk gksrk gSA 

ii. fufeZr volj %& ,sls volj tks igys ls ekStwn ugh gksrs gS, bUgs ifjfLFkfr ds vuqlkj mRiUu fd;s tkrs gSA 
tSls&Vsfyfotu] dEI;wVj bR;kfnA 

 
In normal ways there are two types of opportunities:- 

i. Existing opportunities in the environment: - Some opportunities are exist in our 

environment like there is need for some changes. 

ii. Created opportunities:- Those opportunities which does not exist hence we have to 

create in depended on situation. Like- T.V., Computer etc. 

 
3- i;kZoj.k ds eq[; fdrus izdkj gS \ 
     How many types of Environment? 
   i;kZoj.k eq[;r% nks izdkj ds gksrs gS%& 

i. vkarfjd i;kZoj.k %& vkarfjd i;kZoj.k ds varZxr os ?kVd vkrs gS] ftu ij lkglh dk fu;a=.k gksA 
tSls&Hkwfe] mRiknu] iw¡th] Je bR;kfnA 

ii. ckgjh i;kZoj.k%& buds varZxr os ?kVd vkrs gS] ftu ij lkglh dk dksbZ fu;a=.k ugh vkrs gSA tSls& 
izfr;ksfxrk] xzkgd] rduhdh bR;kfnA  

 
There are two types of Environment:- 
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1. Internal Environment: - Those types of environment which has full control of 

entrepreneur i.e., land, production, capital, labour etc.  

2. External Environment: - Those types of environment which has no control of 

entrepreneur such as competition, customer etc.  

 
4- mRikn feJ.k D;k gS \ 
     What is Product Mix? 
   mRikn feJ.k ls vk”k; fdlh HkkSfrd oLrq ;k lsok ls gSA ftlls Øsrk dh vko”;drkvksa dh larq"Vh gksrh 
gSA ;g ftlesa mRiknu vaxks dk foospu ,oa fu.kZ;.k gksrk gSA 

 
    Product mix also known as assortment refers to the total number of product linear that 

a company offers to its customer. 

 
5- dkj[kkuk ykxr D;k gS \ 
    What is Factory cost? 
  dPpk eky Je dh lgk;rk ls dkj[kkuksa esa fofHkUu izfØ;kvksa ls xqtjrs gq, iDds eky esa cnyrk gS] bl 
Lrj ij vFkkZr~ dkj[kkuksa esa tks Hkh [kpZ gksrk gS] mls dkj[kkuk mifjO;; dgk tkrk gS] rks ;g dkj[kkuk 
ykxr dgk tkrk gSA 

 
     Factory cost refers to the total cost required to manufacture goods. This concept is the basis for 

several cost accounting analysis that is called factory cost. 

 
6- czk.M D;k gS \ 
     What is Brand? 
   mRikndksa vFkok fuekZrkvksa }kjk vius mRikn dh igpku ds fy, ftl O;kikfjd fpUg dk iz;ksx fd;k tkrk 
gS] mls czk.M dgk tkrk gSA ftlds varZxr dksbZ “kCn] v{kj] izrhd] fMtkbu bR;kfn “kkfey gks ldrs gSA 

 
      A brand is a product services or concept that is decided by entrepreneur and use with product name. 

Brand may be word, alphabet, symbol, design etc. 

 
7- vk/kqfudhdj.k D;k gS \ 
     What is Modernisation? 
   le; ds nkSj esa cus jgus ds fy, lkglh dks vius mRikn dks vk/kqfud cukrs jguk gksxkA ;g mRikn ds jax] 
fdLe] vkdkj] fMtkbu dk iz;ksx fd;k tk ldrk gSA bl uhfr ls ,d vksj tgk¡ izfr bdkbZ ykxr de 
gksxh ogh xzkgdksa dh uohure ilan dh vkiwfrZ cuh jgsxhA 

 
      Product companies are always looking to be on the top of marketing so it is very 

necessary to improve in product. Improved in product in ways of colour, variety, size 

etc. In that case the cost of product is reduced and demand of customer impressed. 
 
 

[k.M+&III (UNIT-III) 
 

nh?kZ mÙkjh; iz”u (Long Answer Type Question 



30 

 

funsZ”k %& ;gk¡ cgqr lkjs nh?kZ mÙkjh; iz”u fn;s x;s gSA ijh{kk esa blh rjg 3 iz”u fn;s tk,¡xs vkSj lHkh 3 iz”uksa 
ds mÙkj nsuk vfuok;Z gksxkA izR;sd iz”u N% vad dk gksxkA vxj ijh{kk esa vki blh rjg ls iz”uksa ds mÙkj nsxsa 
rc vPNs vad izkIr dj ldsaxsA 
(Numbers of long answer type questions are given below. 3 questions of similar type will 

be given in examination and answer to all 3 questions are compulsory. Each carries 6 

marks) 

 

8. volj vkSj lkglh ds chp D;k laca/k gS \ 
What is the relationship between opportunities and Entrepreneurship? 
volj rFkk m|eh ds chp ogh laca/k gS tks ikuh vkSj eNyh ds chp gksrk gSA og ikuh esa gh viuk Hkkstu 
ryk”krh gS vkSj mlh esa ftUnk jgrh gSA m|eh :ih eNyh dk ikuh ^volj^ gh rks gSaA vr% bu nksuks ds chp 
thou&e`R;q dk laca/k gSA m|eh lcls igys volj dks igpku dj mls fpfUgr djrk gS fofHkUu lacaf/kr tkudkjh 
gkfly djds mldh okLrfodrk dk vkdyu djrk gSA blds fy, lalk/ku vkfn tqVkdj izkstsDV dh LFkkiuk 
lqfuf”pr djrk gSA bl rjg m|eh vFkok lkglh dks nks :i cnyus iM+rs gS%& 

i. igpkudÙkkZ dk :i %& vius bl :i esa m|eh i;kZoj.k esa O;kIr volj ;k fufeZr volj esa ls viuh ;ksX;rk ,oa 
{kerk ds vuq:i volj dh igpku djds mls fpfUgr djus dk dke djrk gSA blds varZxr loZizFke mlds eu esa 
fopkj¼Ideas½ tUe ysrs gS] bl fopkj dks og ifjos”k ds lkFk fo”ysf"kr ¼Analysis½ djrk gSA lacaf/kr tkudkjh 
izkIr djds izkstsDV ds vkSfpR; ij fopkj djds eu iDdk dj ysrk gS fd mls D;k djuk gSA 

ii. izoZrd dk :i %& ÞD;k djuk gSß lqafuf”pr dj ysus ds ckn vc lkglh ÞdSls djuk gSß ds eqís ij fopkj djrk gSA 
uo&fuekZ.k ds }kjk u;s izkstsDV dh LFkkiuk djrk gSA bl rjg lkglh ds dk;Z fopkjks dh “kq:vkr ls vkjaHk gksdj 
izkstsDV dh LFkkiuk dk vkdkj lekIr gksrk gS fdUrq flQZ izkstsDV dks LFkkfir dj nsus ek= ls mldk dk;Z lekIr 
ugh gks tkrk cfYd mls ykHknk;d fLFkfr esa cuk;s j[kuk Hkh mldk dk;Z gSA 

 
The relationship between opportunity and entrepreneur is similar to the water fish relationship. 

Fish has no chance of survival in absent of water that looks for its food in water and lives in it. To an 

enterprising seeing fish water is its opportunity and a life-death relationship exists between them. 

After obtaining various relevant information”s an entrepreneur evaluates the reality and then he 

determines and ensures to establish a new interprise after dual consideration in term of managing 

resources for it. 

i. Mode of Identification: - An entrepreneur by exercising his prudence and perception identifies 

certain opportunities and starts contem planting on various aspects under the prevailing 

environment. Taking into account the existing circumstances newly innovative ideas are conceived 

in his mind and he begins to analyse and weigh all the pros and cons before obtaining the relevant 

information with regard to his planning of the project on his mind. After deliberating over all the 

relevant aspects he arrives at a firm decision now what to do next. 
ii. Personality of the Innovator :- After determining  “what to do next,” an entrepreneur now comes 

to determine his modus operandi on the project at hand and the removes ahead and establishes 

the new project. As such, the job of an entrepreneur beings with the ideas which lead to the 

establishment of the project. But not only this, all in not yet over, rather his actual work starts now 

onwards as he is supported to ensure the viability of his newly established project and its 

sustenance in the time to come.  
 
 

9. le&foPNsn fo”ys"k.k dh ekU;rk,¡ D;k gS \ 
    What are assumptions of Break-Even analysis? 
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   le&foPNsn fo”ys"k.k fuEu ekU;rkvksa ij vk/kkfjr gS %& 
1) ifjoZru”khy ykxr dh vkuqikfrdrk %& ;g ekuk tkrk gS fd mRiknu ds izR;sd Lrj ij izfr bdkbZ ifjoZru”khy 

ykxr fLFkj jgrh gS vFkkZr~ ;g ykxr mRiknu dh ek=k esa ifjoZru gksus ij vkuqikfrd :i esa ifjoZfrr gksrh gSA 
2) le&foPNsn fo”ys"k.k vk/kkjHkwr ekU;rk ;g gS fd ykxr ds lHkh rRoksa dks nks oxksa esa vFkkZr~ fLFkj ykxr vkSj 

ifjoZru”khy ykxr esa foHkkftr fd;k tk ldrk gSA 
3) fLFkj ykxr dh fuf”prrk %& “kwU; mRiknu ls ysdj mRiknu {kerk rd fdlh dh ek=k esa mEiknu djus ij 

fLFkj ykxr dh dqy jkf”k fuf”pr vkSj vifjoZfrZr jgrh gSA 
4) ykxrksa dk js[kh; O;ogkj %& ykxrksa dk O;ogkj js[kh;¼Linear½ gksrk gS vFkkZr~ ykxr leadks dks js[kkfp= ij 

iznf”kZr djus ij ,d lh/kh js[kk curh gSA 
5) lkekU; ewY; Lrj esa fLFkjrk %& ykxr ds fofHkUu rRoksa tSlsa& lkekxzh] etnwjh vkSj vU; O;;ksa ds laca/k esa ;g eku 

fy;k tkrk gS fd fuf”pr vof/k esa muesa dksbZ ifjoZru ugh gksrkA 
6) rduhdh fLFkjrk %& ;g eku fy;k tkrk gS fd ftl vof/k ds fy, le&foPNsn fo”ys"k.k fd;k tkrk gS] ml 

vof/k esa mEiknu i)fr] e”khuksa dh dq”kyrk ;k rduhdh i)fr;ks esa varj ugh gksxkA   
 
Break-even analysis is based on three following assumptions:- 

1) The variable cost per unit is fixed production-oriented but undergoes a transformation 

proportionately in relation to a product. 

2) All the elements of cost are divided into fixed or variable cost. 

3) The stock valuation is restricted to a certain cost. 

4) There is always coordination between production and sale. 

5) This analysis is related to one product and  in the event of several products sales mixture is 

transformed into cost. 

6) The cost and receipt are influenced by the volume of production. 

 

10. iw¡th ds fofHkUu izdkjksa dks o.kZu djsaA 
Explanin the different kinds of caital. 

  ftl rjg jDr ds fcuk “kjhj dh dYiuk ugh dh tk ldrh gS Bhd mlh izdkj iw¡th ds fcuk fdlh Hkh miØe 
dks pyk ikuk vlaHko gS vFkkZr~ iw¡th O;oLFkk dk thou jDr gSA 
 

 iw¡th eq[;r% nks izdkj ds gksrs gS %& 
i. LFkk;h iw¡th ¼Fixed capital½ 

ii. dk;Z”khy iw¡th ¼Working capital½ 
i. LFkk;h iw¡th ¼Fixed capital½ %& LFkk;h iw¡th dks vpy iw¡th Hkh dgrs gSA LFkk;h iw¡th ls vk”k; iw¡th ds 
ml Hkkx ls gS ftldk fuos”k LFkk;h laifr;k¡ tSls& Hkwfe] Hkou] e”khujh] miLdj midj.k vkfn dh [kjhn ds 
fy, fd;k tkrk gS Qysus ,oa feyj ¼Flaney & Miller½ ds vuqlkj] ÞLFkk;h laifr;k¡ rqyukRed ǹf"V ls LFkk;h 
izd̀fr dh gksrh gS ftldk mi;ksx O;olk; ds lapkyu esa gksrk gS vkSj ;g foØ; ds fy, ugh gksrh gSAß bl 
rjg dh iw¡th dks LFkk;h dgus dk dkj.k ;g ugh gksrk fd budk ewY; LFkk;h gksrk gS cfYd budk iz;ksx 
nh?kZdky ds fy, fd;k tkrk gS vkSj buesa rjyrk dk vHkko gksrk gSA LFkk;h iw¡th va”kks] _.ki=ks rFkk izfrHkwfr;ksa 
ds fuxZeu rFkk fof”k"V foÙkh; laLFkkuksa ls nh?kZdkyhu _.kksa ds :i esa izkIr gksrh gSA 

ii. dk;Z”khy iw¡th ¼Working capital½ %& ftl izdkj ekuo dks ftUnk jgus ds fy, Hkkstu vko”;d gS 
mlh izdkj O;olk; dks thfor j[kus ds fy, dk;Z”khy iw¡th dh vko”;drk gksrh gSA fdUrq dk;Z”khy iw¡th 
vko”;drk ls vf/kd ;k de nksuks gh gkfudkjd gSA ljy “kCnksa esa dk;Z”khy iw¡th ls vk”k; pkyw laifr;ksa ds 
pkyw nkf;Ro ij vkf/kD; ls gSA nwljs “kCnksa esa ;fn pkyw laifr;ksa ds ;ksx esa ls pkyw nkf;Roksa ds ;ksx dks ?kVk 
fn;k tk, rks tks “ks"k cpsxk] og dk;Z”khy iw¡th dgyk;sxhA pkyw laifr;ksa ls vk”k; mu laifr;ks ls gS tks fLFkj 
u jgdj cnyrh jgrh gS] tSls& gkFk esa jksdM+] cSad esa jksdM] fofo/k nsunkj] vafre jgfr;k] iznr vk;] izkI; 
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fcy vkfn tcfd pkyw nkf;Ro ls vk”k; mu nkf;Ro ls gS ftldk ;Fkk”kh?kz Hkqxrku djuk gksrk gS tSls&cSad 
vf/kfod"kZ fofo/k ysunkj] ns;fcy] vnr O;; vkfn  
 

Capital is of two kinds:- 

i. Fixed capital 

ii. Working capital 

i. Fixed capital :- Fixed capital is also known as fixed assets which refers to that part of 

the capital which is invested on fixed assets, i.e. land, building, machinery, furniture and 

equipments etc. According to Flaney and Miller, “Fixed assets are assets of relatively 

permanent nature  used in the operation of business and not intend for sale.” The reason 

of terming it is fixed capital because its price remains the same and permanent rather it 

is used in the long term which lacks to liquidity. The fixed capital is obtained by issuing 

shares debentures and securities and securing long terms loans from various financial 

institutions. 

ii. Working Capital :- Working capital refers to the excess of current assets on current 

liabilities. In other words, if the sum of current liabilities is subtracted from the total sum 

of current assets, whatever remains its termed as working capital. Current assets refers 

to those assets which continue changing rather than being fixed, viz; cash in hand, cash 

at bank, sundry debtors, closing stocks, bill receivable, marketable securities, prepaid 

expenses etc, where the current liabilities of which the immediate repayment is to be 

made viz;  Bank overdraft, creditors, bills payable, unpaid expenses etc. 

 

 

 

11. izca/k ds fofHkUu fo”ks"krkvksa dh foospuk dhft,A 
   Explain the various characteristics of management. 

 

1) izca/k ,d izfØ;k gS ¼Management is a process½ %& izca/k ,d izfØ;k gS D;ksafd blds varZxr vusd dk;Z 
vkrs gS tks mís”;ksa dh iwfrZ djrs gSA ;g lkekftd izfØ;k gS D;ksafd izca/kdh; dk;Z eq[;r% yksxksa ds e/; 
laca/kksa ls lacaf/kr gSA izca/k ,d vkfFkZd fØ;k Hkh gS D;ksafd blesa vkfFkZd lk/kuksa dk iz;ksx fd;k tkrk gSA 

2) izca/k ,d lkewfgd fØ;k gS ¼Managemnet is a group activity½ %& izca/k ges”kk lkewfgd iz;klksa dks egRo 
nsrk gSA ;g O;fDr;ksa dk ,d lewg gS tks fdlh laLFkk dh fØ;kvksa dk lapkyu djrk gS vFkkZr~ laLFkk ds 
mís”;ksa dh izkfIr vusd O;fDr;ksa dh lgk;rk ls dh tkrh gS u fd fdlh O;fDr fo”ks"k ds iz;Ru lsA 

3) izca/k ,d lrr~ fØ;k gS ¼Management is a continuous activity½ %& O;olk; esa fujarj leL;kvksa dk 
lek/kku o lq/kkj djus dh vko”;drk jgrh gSA blh dkj.k izca/k dks ,d lrr~ fØ;k dgk tkrk gSA 

4) izca/k dyk ,oa foKku nksuks gS ¼Management is an art as well as science½ %& izca/k dk  dyk Hkh gS 
vkSj foKku Hkh D;ksafd blds oSKkfud ,oa dykRed :iksa dks vyx ugh fd;k tk ldrk gSA dyk ds :i esa 
izca/k vkfn fo”ks"krk,¡ gS vkSj foKku ds :i esa dkj.k vkSj ifj.kke dk laca/k] fu;eksa dk ijh{k.k] ;ksX;rk ds 
ifj.kkeksa dk iwokZuqeku vkfn fo”ks"krk,¡ gSA fu% lansg izca/k dyk ,oa foKku nksuks gSA 

5) izca/k ,d lkekft fØ;k gS ¼Management is a social process½ %& izca/kd eq[; :i ls laca/k O;olk; ds 
ekuoh; i{k ls gksrk gSA laLFkk ds lHkh deZpkjh lekt ds gh varZxr gSA vr% budk usr`Ro o funsZ”ku 
lkekftd fØ;k ds gh vax gSA bl lanHkZ esa czsp¼Brech½ ds vuqlkj] Þizca/k esa ekuoh; rRo dk gksuk lkekftd 
fØ;k dk fo”ks"k y{k.k iznku djrk gSAß 

6) izca/k ,d is”kk gS ¼Management is a profession½ %& O;olk; ds tfVyrkvksa ds dkj.k fdlh Hkh 
O;kolkf;d laLFkk dk izca/k dsoy lkekU; Kku ;k vuqHko ds vk/kkj ij ugh fd;k tk ldrkA vfirq blds 
fy, izca/k”kkL= dk vPNk Kkrk gksuk pkfg,A izca/k foKku esa fof”k"V Kku] izf”k{k.k dh lqfo/kk] lsok Hkkouk] 
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vkpkj lafgrk ,oa fof”k"V Kku dk leqfpr mi;ksx vkfn lHkh is”ks dh fo”ks"krk,¡ ik;h tkrh gSA vr% ;g ,d 
is”kk gSA 
 
Characteristics of Management:- 

1) Management is a process: - Management is a process that includes various activities 

which lead to the attainment of predetermined objective. It is social phenomenon 

because managing of the activities is linked to the people who manage them. 

Management in also an economic activity because it uses economic sources. 

2) Management is a group activity: - Management is a team work or the management 

always spurs a joint endeavor. It is group of people that operates that a the activities of 

an enterprise and the attainment of the objectives is possible by the collected efforts of 

a group of people rather than by an individual”s efforts. 

3) Management is a Continuous activity:- In business there is a constant Endeavour of 

commission and omission of activities is therefore, known as  perpetual or a continuous 

phenomenon. The size and the varying circumstances, has further complicated the 

process of management. 

4) Management is a an art as well as science: - Management is both an art and science, as 

well as and are so well knitted, that are inseparable. As an art, the management refers 

to behavioural service efficiency, skill, constructive thoughts ideas and development 

through practice etc. Thus, management is a dichotomy of art and science. 

5) Management is a social process:- In business, management is related to the human 

aspect. All the workers is an organisation are the organs of the society. Thus, their 

leadership and management are the part of social activities. In this context, Brech 

remarks, “Presence of human element in management is its testimony of a social 

activity.” 

6) Management is a profession: - In view of the constantly growing complexities is any 

business, depends no longer, on the general knowledge, common sense and experience 

only but deep knowledge of in management is the need of the hour. In management 

science, an extra knowledge, training facility, sence of dedication, good behavior sence 

and code of conduct, all in totality along-with all the essential characteristics of a 

profession are involved. Thus management is a profession of which the education is 

imparted in various universities and academic institutions. 
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