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[k.M (Section) -1 

oLrqfu"B iz”u (Objective) 

 

dqy vad (Total Marks)      28 

dqy iz”uksa dh la[;k (Total No. of Questions)   28 
 

[k.M (Section) -2 

xSj&oLrqfu"B iz”u (Non-Objective) 

 

dqy vad (Total Marks)      42 

y?kq mÙkjh; iz”u (Short Answer Type Questions) 08( izR;sd 3 vad) 

nh?kZ mÙkjh; iz”u (Long Answer Type Questions) 03(izR;sd 6 vad) 

 

 

[k.M+&1 (Section-1) 
 

funsZ”k %&;gk¡ ij cgqr lkjs oLrqfu"B iz”u mÙkj lfgr fn;s x;s gSA ijh{kk esa blh rjg ds 28 iz”u fn;s tk,¡xs 
vkSj vkidks lHkh 28 iz”uksa ds mÙkj OMR SHEET ij nsuk vfuok;Z gksxkA izR;sd iz”u 1 vad dk gksxkA 
(Numbers of Objective question with answer are given below. 28 questions of this type 

will be given in examination you have to answer all 28 questions in OMR SHEET. Each 

question carries 1 mark.) 

 

oLrqfu"B iz”u (Objective Type Question) 

 
(1) fuEu esa ls dkSu&lk volj dk izdkj gSaA 

(A) izFke volj     (B)fufeZr volj 
(C) vfUre volj    (D)bues ls dksbZ ugha  
  

Which of the following is a kind of opportunities? 

(A)  First opportunities   (B)  Created opportunities 

(C)  Last opportunities   (D)  None of these 

 

(2) Lkekftd <k¡pk dh jpuk gksrh gSaA 
(A)  Lkekt ds fdz;kRed foHkktu ls   (B)  Tkkfr ds fdz;kRed foHkktu ls 

 (C) Lkeqnk; ds fdz;kRed foHkktu ls  (D)  bues ls dksbZ ugha 
 

Social Structure is composed of? 

(A) Functional division of Society (D)  Functional division of Caste 

(B) Functional division of Community  (D)  None of these 
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       (3) cktkj dh ek¡x dks fuEu esa ls D;k dgrsa gSaA 
(A)  Ek¡kx dh Hkfo"ok.kh    (B)  okLrfod ek¡x 
(B)  iwfrZ     (D)  buesa ls dksbZ ugha 

 

Market Demand is also known as! 

(A)  Demand Forecasting    (B)  Real Demand  

(B)   Supply     (D)  None of these 

 

4. Ekk¡x iwokuweku dks fdl :Ike esa tkuk tkrk gSaA 
(A)  cktkj ek¡x    (B)foi.ku 
(C)  ek¡x ,ao iwfrZ    (D)  buesa ls dksbZ ugha 
 
Demand force casting is which termed as- 

(C) Marketing Demand    Marketing 

(D) Demand Marketing   None of these 

 

       (5) fuEu esa ls fdldk mRikn lk lsok dk pquko djrs le; /;ku j[kuk t:jh gSaA 
(A) izfr;ksfxrk     (B)mRiknu ykxr 

       (c) ykHk dh laHkkouk    (D)mijksDÙk lHkh 
 

Which of the following factors is to be considered, While selecting a product of 

Service? 

(A) Competition     (B)Cost of Production  

(B) Product Possibility    (D)All of the above 

 

      (6) midze dk pquko fuHkZj djrk gSaA 
 (A) ,adkdh O;kikj     (C)lkglh dk vf/kdkj 
        (C) lkglh dh Loa; dh ;ksX;rk   (D)buesa ls dksbZ ugha 
 
 Selection of an enterprise demand on? 

(A) Sole Trading    (B)Right of Entrepreneur 

(B) Self Ability of Entrepreneur   (D)None of these 

 

     (7) O;olk; dk &&&&&&&&&&& Hkh O;olk; ds izk:Ik dks fu/kkZfjr djrk gSaA 
 (A) vkdkj     (B)LFkku 
       (C) v/;;u     (D)bues ls dksbZ ugha 
 The ………………………………. Of Business also determines the form of  Organisation. 

(A) Size     (D)Conation  

(B) Study     (D)None of these 

 

     (8) &&&&&&&&&&& O;olk; ls tqM+h ,d izeq[k leL;k gSaA 
 (A) tks[khe izca/k     (B) Ekqnzk 
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(C) foi.ku     (D)buesa ls dksbZ ugha 
 

 ………………………… A main Problem connect of Business. 

(A) Risk Management    (B)Money 

(B) Marketing    (D)None of these 

 

    (9) fu;sktu gSaA 
 (A) y{; vHkheq[kh    (B)mís”; vfHkeq[kh 
 (C) ekufld izfd;k    (D)mu;qDrZ lHkh 
 
 Planning is ………………………………… 

(A)  Good Oriented    (B)Object Oriented  

(C)  Mental Process   (D)All of these 

 

  (10)  fu;kstu esa “kkfey gSaA 
(A) D;k djuk gSaA    (D)dc djuk gSaA 
(C) dSls djuk gSaA    (D)mu;qDrZ lHkh 
 

 Planning involver. 

(A) What to do    (B)  When to do 

(C)  How to do    (D)  All of these 

 

  (11) ifj;ksstuk igpku O;ogkj djrh gSaA 
 (A)  O;ogkFkZ ifj;kstuk fopkj ls  (B)  rkfdZd volj lsa 

(C)  izHkko”kkyh ek¡x ls         (D)  buesa ls dksbZ ugha 
 

  Project identification deals with.  

(A)  Viable product idea   (B)  Logical opportunity 

(C)  Effective Demand   (D)  None of these 

 

(12) midj.kksa ds izek.khdj.k esa deh gksrh gSaA 
(A) vkrfjad ck/kkvksa ls     (B)  ckgkza ck/kkvksa ls 
(C)  ljdkjh ck/kvksa ls    (D)  fu;ked ck/kkvksa ls 
 

 Lack of standardisation of the equipment is due to. 

(A)  Internal Constraints   (B)  External Constraints 

(C)  Government Barriers  (D)  Regulatory Constraints 

 

(13) ifj;kstuk fuEu esa ls lacf/kr ugh gksrhA 
(A)  uoizoZru    (B)  dYiuk “kfDr 

(C)  tksf[ke    (D)  l`turk 
 

 Project is not concerned with.. 
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(A)  Innovation   (B)  Vision 

(C)  Risk    (D)  Creative 

 

(14) rduhdh&vkfFkZd fo”ys"k.k esa igpku fd;k tkrk gSaA 
(A)  ifrZ lEHkkouk   (B)  ek¡x lEHkkoku 

(C)  fu;kZr lEHkkouk   (D)  vk;kr lEHkkouk 
 

 Choose the correct alternative from the following. 

(A)  Supply Potential  (B)  Demand Potential 

(C)  Export Potential  (D)  Input Potential 

 

(15) fuos”k fo”ys"k.k lEcf/kr gSaA 
(A)  fuf/kdj.k vko”;drk,¡  (B)  lkexzh vko”;drk,¡ 
(C)  Je vko”;drk,¡   (D)  lalk/ku vko”;drk,¡ 
 

 Input analysis deals with. 

(A)  Funding Requirement  (B)  Mental Requirement   

(C)  Labour Requirement  (D)  Resource Requirement 

 

(16) ifj;kstuk rS;kj dh tkrh gSaA 
(A)  izorZdks }kjk   (B)  izc/kdksa }kjk 
(C)  m|eh }kjk    (D)  bu lHkh ds }kjk 
 

 Project is prepared. 

(A)  By Promoters     (B)  By Managers 

(C)  By Entrepreneurs  (D)  By All of these 

 

(17) “kq) orZeku ewY; fof/k lEcf/kr gSaA 
(A)  eqnzk dk le; eqY; ls  (B)  eqnzk dk c<+s gq, ewY; ls 
(C)  LkHkh Hkkoh orZeku ewY;ks ls  (D)  buesa ls dksbZ ugha 
 

 Npv method relation method. 

(A)  Time money of value   (B)  Infleted value of money 

(C)   Present value of money  (D)  None of these 

 

(18) fu;fer dk;Z”khy iw¡th dk va”k gksrh gSaA  
(A)  LFkk;h dk;Z”khy iw¡th   (B)  ifjorZu dk;Z”khy iw¡th 
(C)  “kq) dk;Z”khy iw¡th    (D)  buesa ls dksbZ ugha 
 

 Permanent working capital. 

(A) Permanent  working capital   (B)  Variable working capital 

(C)  Net working  capital   (D)  None of these 
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(19) dks"k&izokg fo”ys".k esa iz;qDr ^dks"k* “kCn dk vk”k; gSaA 
(A)  dsoy jkssdM+   (B)  pkyw lEifr;k¡  
(C)  pkyw nkf;Ro   (D)  pkyw lEifr;ks dk pkyw nkf;Ro ij vkf/kE; 
 

 The term “fund” as used in fund flow analysis mean. 

(A) Cash only    (B)  Current Assets 

(C)  Current Liabilities  (D) Excess current assets over current Liabilities  

 

(20) udn dz; ds dkj.k LFkk;h lEifr esa o`f) gSaA 
(A)  dks"k ds L=ksar   (B)  dks"k dk iz;ksx 

(C)  dks"k dk vUr% izokg  (D)  buesa ls dksbZ ugha  
 

 Increase in fexed assets due to cash purchases. 

(A)  Sources of fund  (B)  Application of fund 

(C)   Input of fund   (D)  None of these 

 

(21) LdU/k vkoZr vuqikr vkrk gSaA 
(A)  rjyrk vuqikr   (B)  ykHknk;d vuqikr 

(C)  fdz;k”khyrk vuqikr  (D)  foÙkh; fLFkfr vuqikr 
 

 Stock turner ratio comes under. 

(A)  Liquidity Ratio   (B)  Profitability Ratio 

(C)  Activity Ratio   (D)  Financial  Ratio 

 

 

 

 

(22) ykHk &ek=k vuqikr& 
(A)   va”knku

fcØh
×100  (B)  fcØh

va”knku
× 100 

(C)         va”knku
fcØh

   (D)  buesa ls dksbZ ughA 
 

 P/V Ratio 

(A)   ������������

���� 
× 100 (B)  !"#$%

&'()*+,-)+'(
× 100 

(C)  &'()*+,-)+'(

!"#$%
  (D)  None of these. 

 

(23) tksf[ke iw¡th f”kyk/kkj LFkkfir fd;k x;kA 
(A)  1970    (B)  1975 

(C)   1986    (D)  1988 

 

 Risk capital foundation was established in--- 

(A)  1970    (B)  1975 

(C)  1986    (D)  1988 
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(24) m/keh iw¡th fopkj mRiu gqvkA 
(A)  Hkkjr     (B)  bXySaM+ 
(C)   vesfjdk    (D)  tkiku 
 

 Venture capital thought was firstly originated in . 

(A)  India    (B)  England 

(C)   America   (D)  Japan  

 

(25) Je&xgu izSk/kksfxdh mi;ksxh gSaA 
(A)  fodkl”khy ns”kks gsarq  (B)  fodflr ns”kksa gsarq 
(C)   fiNM+h vFkZO;oLFkk gsarq  (D)  mi;qZDr essa ls fdlh ds fy, ugha 
 

 Labour- intensive technique is useful. 

(A)  For developing countries  (B)  For developed countries 

(C)  For backward economices (D)  For None of these 

 

(26) uXu _.k i= gksrs gSaA 
(A)  iw.kZr% lqjf{kr    (B)  vkf”kad lqjf{kr 

(C)  vlqjf{kr    (D)  buesa ls dksbZ ugha 
 

 Naked debentures are.. 

(A)  Fully Secured    (B)  Partly Secured 

(C)  Unsecured   (D)  None of these 

 

 

(27)  la?kh; ,d rduhd gSaA 
(A)  mlh m|ksx esa foLrkj djuk (B)  vU; {ks=ksa esa fofo/krk djuk 
(C)   vU; bZdkbZ dks ysdj  (D)  laxBu dks mi&bZdkbZ;ksa esa ck¡Vdj 
 

 Conglomeration is a technique to. 

(A)  Expand in the same industry (B)  Diversity in other areas   

(C)  Taking over other Units  (D)  Divide the organisation  

 

(28) cktkj cs/ku esa& 
(A)  ,d lEifr ¼LdwVj½ nwljs ds fy, fofue;   

(B)  ,d iqjkuh ¼LdwVj½ ,d u, ls cnyuk  
(C)  ,d lEifr ¼LdwVj½ dS”k esa cspuk   

(D)  ,d lEifr ¼LdwVj½ vk¡uykbu [kjhnkjh ij  
 

 Under market penetration- 

(A) An asset “scoter” is exchange for another    

(B)  An old asset “scoter” is exchanged for  new  

(C)  An asset “scoter” is sold for cash   
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(D)  An asset “scoter” is sold online purchase system. 

  

  ------------------------------------------------ 

Multiple Choice Answer 1 To 28. 

 

(1)  B   (8)   A    (15)  D   (22)   A 

(2)  C   (9)   D    (16)  D   (23)   B 

(3)  A   (10)  D   (17)  C   (24)   C 

(4)  A   (11)  A   (18)  A   (25)   A 

(5)  D   (12)  B   (19)  D   (26)   C 

(6)  C   (13)  D   (20)  B   (27)   B 

(7)  A   (14)  B   (21)  C   (28)   C 

 

  ***************************** 

 

 

 

 

 

 

[k.M+&II (UNIT-II) 

 
y?kq mÙkjh; iz”u (Short Type Question) 

 

 
 funsZ”k %& ;gk¡ cgqr lkjs y?kq mÙkjh; iz”u fn;s x;s gSA ijh{kk esa blh rjg 8 iz”u fn;s tk,¡xs vkSj lHkh 
8 iz”uksa ds mÙkj nsuk vfuok;Z gksxkA izR;sd iz”u rhu vad dk gksxkA vxj ijh{kk esa vki blh rjg ls iz”uksa ds 
mÙkj nsxsa rc vPNs vad izkIr dj ldsaxsA 
(Numbers of short answer type questions are given below. 8 questions of similar type will 

be given in examination and answers to all 8 questions are compulsory. Each carries 3 

marks) 

 

1. okrkoj.kh; fo”ys”"k.k dh D;k lhek,¡ gSaA 
What are the limitation of Environmental analysis ? 

   okrkoj.kh; fo”ys”"k.k dh eq[; lhek,¡ fuEufyf[kr gS%& 
 1½ midzeksa dh izHkko”kkyh dh xkajVh ugha gS& okrkoj.kh; fo”ys”"k.k vius vki esa fdlh laLFkk dh 

izHkko”khyrk dh xkjaVh ugh gSaA 
 2½ O;kogkfjDrk esa dfBukbZ & okrkoj.kh; fo”ys”"k.k ds dk;Z :Ik nsuk oLrqr% ,d tfVy dke gSaA ;g 

dHkh &dHkh vYi vof/k ds fy, izfrcafcr gksrk gSaA 
 3½ vfuf”pr Hkfo"; & okrkoj.kh; fo”ys”"k.k Hkfo"; dh vfuf”prk ds lEc/k esa dqN Hkh ugh crkrk gSaA 

O;olk; esa fuR; izfrfnu ubZ&ubZ leL;k,¡ mRiUu gksrh jgrh gSa pkgs fdruh Hkh lko/kkuh D;ksa ugh j[kh 
tk,A 
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 The major limitation of  environmental analysis are summed of as follows -  

1. Inference  of factors, No Guarantee : The environmental analysis is not a guarantee.  

2. Difficult in practical application :- It is difficult to give a practical shape to 

environmental analysis. Sometimes, it is indicative on a short term basis. 

3. Uncertain future :- Nothing is predictable about the fate of the environmental 

analysis 
 

2. iwokZf/kdkj va”k D;k gSaA 
what is preference share? 
 iwokZf/kdkj v”kks ls rkRi;Z mu va”kks ls gS ftUgs ykHkka”k ds Hkqxrku esa izkFkfedrk nh tkrh gSaA bUgsa ykHkka”k 
nsus ds Ik”pkr lk/kkj.k va”k/kkfj;ksa ds vUr esa ykHkka”k fn;k tkrk gSaA ykHkka”k dh nj fuf”pr gksrh gSSaA 
dEiuh ds lekiu gksus ij lerk va”k/kkfj;ksa dh iwtha okil dh tkrh gSaA 

Preference share are those shares which have a preference to get divided according 

to a fixed rate and repayment of their capital at the liquidation of company before 

equily shareholders. 

 
3. f[kM+dh izn”kZu ls vki D;k le>rsa gSaA 

What do you mean by window Dressing ? 
dqN dEifu;k¡ vius foÙkh; fooj.kksa dks foUM+ks Mªsflax dj iznf”kZr djrh gSa] rkfd okg~; i{kks ds le{k 
foÙkh; fLFkfr ,oa ykHknk;drk dk csgrj iznZ”ku dj ldsaA vr% ,sls foÙkh; fooj.kksa ds vk/kkj ij x.kuk 
fd;s x;s vuqikrksa ds lEc/k esa lko/kku jgus dh vko”;drk gksrh gSa] D;ksafd blds vk/kkj ij lgh fu.kZ; 
ugh fy, tk ldrsa fdUrq okg~; i{kksa ds fy, ;g tkuuk vR;ar dfBu gSa fd QeZ esa foUM+ks Mªsflax fd;k 
x;k gSaA 
 

 Some of the companies display their financial statements on window dressing so as 

a better picture of their financial strength and profitability of strength one ought to 

remain cautions, because on the basis of such ratio-projection the correct decision 

can not be taken since the exterior concers find it difficult to be believe this window 

dressing. 

 
4. izkS|ksfxdh dks ifjHkkf’kr fdft,A 

Define Technology. 
 izkS|ksfxdh ls vfHkizk; laxBu }kjk vius lk/ku vkxeksa dks mRifr esa cnyus ds fy, pkrq;kZ ;U= ,ao 
i}fr;ks ls fy;k tk ldrk gSaA ts0 ds0 xSyczsFk ds vuqlkj] ^izkS|ksfxdh dks O;kogkfjd dk;ksZ dks lEiUu 
djus gsrq mi;ksx dh xbZ oSKkfud fof/k;ks vFkok vU; laxfBr Kku ds :Ik esa ifjHkkf"kr fd;k tk ldrk 
gSA* mDr ifjHkk"kk ds vk/kkj ij dgk tk ldrk gS fd izkS|ksfxdh fdlh izfd;k dks lEiUu djus vFkok 
mRiknks vFkok lsokvks lEca/kh leL;kvks dks gy djus dh fof/k Kku gSaA 

  

 Technology implies change of its sources – skill, technology,equipment into 

production by organisation according to J.K Gailbraith, “Technology is used for 

accomplishing business activities by exploting the scientific methods and others 

organising skill and for acquiring  this knowledge, can be defined in this way”. On 

the basis of the aforesaid definition it can be inferred that technology is a method to 
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the used for concluding an activity and solving this problems in relation to the 

products or services. 

 
5. izca/k dyk vkSj foKku nksuks gS! dSls! 

Management is both art as well as science .How? 
 fu%lansg izca/k dyk vkSj foKku nksuks gSaA okLro esa izca/k ds oSKkfud ,ao dykRed :iksa dks vyx ugha 
fd;k tk ldrkA lS)kfrd Kku O;kogkfjd Kku ds fcuk v/kqjk gSa] rFkk O;kogkfjd Kku ds fcuk 
lS)kfrd Kku dk mi;ksx ugha gks ldrk vFkkZr ,d dq”ky izca/kd ds fy, Kku vkSj vuqHko nksuks ije 
vko”;d gSaA 
 

 Undoubtly , Management in both art as well as science. In facts, its interrelationship 

between science and art is inseparable. The science based on principles is 

incomplete in absence of behavioural knowledge and viva-versa or for a successful 

manager, both knowledge and experience are of paramount importance. 

 

6. foi.ku vkSj fodz; esa varj Li"V djsaA 
Differentiale  between marketing & selling. 

  foi.ku      fodz; 
1½ mís”;&foi.ku dk mís”; xzkgdks dks 
larqf"V iznku dj ykHk vftZr djus ls gSA 
2½ {ks=&foi.ku dk {ks= O;kid gSaA       
blesa fodz; Hkh lfEefyr gSaA 
3½ izkjaHk&foi.ku dk izkjaHk oLrq fuekZ.k ds 
fopkj ds lkFk gh gks tkrk gSaA 
4½ vUr&bldk vUr xzkgdksa dh larqf’V ds 
ckn gksrk gSaA 

fodz; dk mís”; oLrqvks rFkk lsokvksa dk 
vf/kdre fodz; djuk gSaA 
2½ fodz; dk {ks= flfer gSaA foi.ku dk gh 
vax gSaA 
3½ fodz; dk izkjaHk oLrqvks ds mRiknu ds 
Ik”pkr gksrk gSaA 
4½ bldk vUr fodz; gks tkus ds ckn gks tkrk 
gSaaA 
 
 

   

1. Object – The objective is to earn 

profit by statisfying customers. 

2. Scope –The scope is much wider 

which includes selling also. 

3. Start – The very thought of 

production marks the start of 

marketing. 

4. End- The end lies in customer 

statisfaction . 

1. Here, the objective is to 

achieve maximum sale of the 

products or services. 

2. It has a limited scope, 

science it is a part of 

marketing. 

3. The beginning  sale starts 

after production. 

4. Its end lies when the sale is 

over. 

 
7. vYidkyhu foÙk ds lk/ku D;k gSaaA 

What are the sources of short term finance? 
 vYidkyhu foÙk ds lk/kukas dks nks oxksZ esa foHkDr fd;k x;k gSaA 

 ¼d½ cSasd lk/ku 
  1 lqjf{kr _~.k 
  2 cSad vf/kfod"kZ 
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  3 vlqjf{kr _.k 
  4 fcyks ij dVkSarh 
 ¼[k½ xSaj cSad lk/ku 
  1 O;kikfjd _.k 
  2 [kqyk [kkrk 
  3 tu fu{ksi 
  4 cdk;k nkf;Ro 
  5 de le; ds fy, _.k 
  6 izfrKk i= ,ao gq.M+h 
  The sources of short term finance can be divided into two parts:- 

(A) Bank Sources 

1. Secured Loans  

2. Bank Overdrafts 

3. Unsecured  Loans 

4. Discounting Bill 

(B) Non-Banking Sources 

1. Trade Loans 

2. Open account 

3. Public Deposit 

4. Outstanding Liabilities  

5. Short-terms Loan  

6. Promissory  Notes & Hundies 

 

 

 

[k.M+&III (UNIT-III) 
 
nh?kZ mÙkjh; iz”u (Long Answer Type Question) 
 

funsZ”k %& ;gk¡ cgq lkjs nh?kZ mÙkjh; iz”u fn;s x;s gSA ijh{kk esa blh rjg 3 iz”u fn;s tk,¡xs vkSj lHkh 3 iz”uksa 
ds mÙkj nsuk vfuok;Z gksxkA izR;sd iz”u N% vad dk gksxkA vxj ijh{kk esa vki blh rjg ls iz”uksa ds mÙkj nsxsa 
rc vPNs vad izkIr dj ldsaxsA 
(Numbers of long answer type questions are given below. 3 questions of similar type will 

be given in examination and answer to all 3 questions are compulsory. Each carries 6 

marks) 

  
8. Uk;s midze dks LFkkfir djus ds iwoZ lkglh dks fdu fdu ckrksa ij /;ku nsuk pkfg,A 

What essential factors should be considered by an entrepreneur before setting up 

of a new enterprises? 

 fdlh Hkh midze dks pykus esa ik¡p ^M* dh vko”;drk gksrh gSaaA 
 1½ Je 2½ dPpk eky 3½ la;a= 4½ eqnzk 5½ cktkj 
 ftl izdkj ekuo dk “kjhj ik¡p rRoksa ls fufeZr gS] Bhd mlh izdkj midze dksa pykus esa Hkh ik¡p 
rRoksa dh vko”;drk gksrh gSaA 
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 1½ Je& mRiknu ds lEkLr lk/kuks esa Je dh egrk loksZre gSaA vPNh  Je “kfDr ds vk/kkj ij 
gh midze dh lQyrk lqfuf”pr gSaA midze dks  lapkyu gsrq dq”ky ,oa vdq”ky nksuks rjg ds Je 
dh t:jr gksrh gSaA 
 2½ dPpk eky& ;fn midze mRiknu ls lacf/kr gS] rks LFkkiuk ds iwoZ  dPps eky dh miyC/krk 
fdLe] ewY;] vkiwfrZ dh fujarjrk vkfn ij fopkj djds budh O;oLFkk djuh iM+rh gSaA 
 3½ la;a=& mRiknu pkgs cM+s ;k NksVs fdlh iSekus ij gks] blds fy, la;=ks dh vko”;drk iM+rh 
gha gSaA midze izkjaHk djus ls iwoZ bldh O;oLFkk djuh pkfg,A 
 4½ Eqknzk& eqnzk vFkkZr iw¡th midze dk thoujDr gSaA blds fcuk midze dh  dYiuk dh gh ugha 
tk ldrh gSaA vr% midze LFkkiuk ds iwoZ  bldh O;oLFkk djuh gh iM+rh gSaA 
 5½ cktkj& midze ds mRikfnr oLrqvksa dks cspus gsrq fudV ds cktkj dh  vko”;drk iM+rh 
gSaA cktkj ds ek¡x ds vuqlkj gh mRiknu fd;k tkrk gSa] rkfd eky cckZn u gks ldsa vU;Fkk lkglh dk 
mRiknu Bi gks tk,xhA 
 
 In order to successfully operate an interprise there requires five “M”.  

(l) Men (ii) Materials (iii) Machine (iv) Money (v) Market 

(l) Men or Labour:- Without men we can not imagine of an enterprise. In all the 

recourses of production the ingredient of labour is the most mobilising element that 

stimulates all others factors and turns even the most useless things into a useful one. 

For the successful operation of an enterprise both kinds of skilled and unskilled 

labour force are required.  

(ii) Raw-Materials:- If the enterprise is production oriented a prior arrangement 

should be comphasised with regareds to availability type, cost/price and a regular 

supply of the raw-materials. 

(iii) Machine:- Whatever be the scale of the enterprise whether big or small, 

machines are required in either case. Prior to the establishment the machinery and 

the others equipment should be purchased and installed as well. 

(iv) Money:- Money/capital is the life blood of an enterprises without which the 

establishment is an inconceivable presumption. The capital in long and short term 

and its amount and the capital resources are the pre-emptive requirement. 

(v) Market:- In accordance with the presumed estimate the production is to be 

ensured under production or over production both can inaur losses. According to 

the demand of market, entrepreneur supplies product in the market.  

 
9. dk;Z iw¡th dk egRo vFkok ykHk vFkok vko”;drk ij izdk”k M+kysa \ 

Discuss importance or advantage or needs of working capital. 

 ftl izdkj euq"; ds ftUnk jgus ds Hkkstu vko”;d g]S mlh izdkj O;olk; dks thfor j[kus ,oa mldk 
lapkjeu djus ds fy, dk;Z”khy iw¡th vko”;drk gksrh gSaA dk;Z”khy iw¡th vko”;drk ls vf/kd 
;k de nksuksa gh fLFkfr esa [krjukd gSk bl n`f"V ls O;olk; es dk;Z”khy iw¡th Ik;kZIr gksuh pkfg, 
blds gksus ls fuEukafdr ykHk izkIr gksrs gS%& 

 ¼1½ O;olk; dh “kks/ku {kerk dks cuk, j[kus es lgk;d gSaA 
 ¼2½ NksVs&NksVs ladVks] vkdfLed ?kVukvks] o O;kikfjd ladVks dk ljyrk iwoZd lkeuk fd;k tk 

ldrk gSaA 
 ¼3½ vuqdwy cktkj voljks dk ykHk mBk;k tk ldrk gSaA 

¼4½ lapkyu eaM+y vkd"kZd ykHkka”k forfjr dj ldrs gSA va”k/kkjh larq"V jgrs gS] rFkk va”k cktkj 
esa v”kksa dk cktkj eqY; fLFkj cuk, j[kk tk ldrk gSA 

 ¼5½ udn NwV dk YkkHk mBk;k tk ldrk gSaA 
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 ¼6½ osru &etnwjh rFkk vU; nSfud O;;ks dk ;Fkk le; Hkqxrku fd;k tk ldrk gSaA  
 

The way in order to remain alive food in essential for man similarly in order to 

sustain a business the working capital is essential but it is fatal if the working 

capital exceeds or fall short of. It there is surfeit of it, It encourages  the 

extravagance, administrative lapses, dissatisfaction among share holders 

incredibility of the financial institutions decline in profitability. Fostering of 

speculation increasing delay, corruption like other problems etc. On the 

contrary, in the event of paucity of the working capital difficulties start raising 

their ugly hood in terms of operation of business to liquidity and other unfore 

seen problem. Therefore there should be an adequate working capital which 

yield due the  following benefits:- 

 (l) Helps to maintain solvency of business. 

 (ii) It is easy to overcome trivial problems. Unfore seen accident and business 

crisis etc. 

 (iii) The appropriate business opportunities can be easily exploited.  

 (iv) Boards of Director can distribute attractive dividend the share holders 

remain content and the rate of shares remain stable in the market. 

 (v) The benefit of cash discount can be avoided of. 

 (vi) There in convenience in disbursing the salaries/wages and daily 

expenditure as per schedule. 

 
10.  foÙkh; izca/k dks ifjHkkf"kr fdft,A 

Discuss financial management? 
 foÙk O;olk; dk ewyk/kkj gSaA bl ds fcuk u rks dksbZ O;olk; vkjaHk gh fd;k tk ldrk gSa] vkSj u 
mldk fodkl gh laHko gSaA foÙkh; izca/k dk lEc/k O;olk; dk foÙk laLFkkvksa ls gSa tks dq”ky lapkyu ,oa 
mís”k;ks dks lQyrkiwoZd izkIr djus ds fy, dh tkrh gSaA dgk tkrk gS fd foÙk O;olk; dk thou jDr 
gSaA fdlh O;olk; dh LFkkiuk mlds fy, vko”;d laLkk/kuksaa dh O;oLFkk djus tSls& Hkwfe] Hkou] dPpk 
eky] IykaV ,oa e”khujh QuhZpj bR;kfn dk Hkqxrku djus rFkk mlds lao/kZu ds fy, Ik;kZIr foÙk dh 
vko”;drk gksrh gSaA 
 foÙkh; izcza/k dh ifjHkk’kk fHkUu& fHkUu fo)kuksa }kjk bl izdkj nh xbZ gS%& 
1½ gkoMZ ,oa miVu ds vuq”kkj foÙkh; izca/k ls vk”k; fu;kstu fu;a=.k dk;ksZ dks foÙk dk;Z ij ykxw 
djuk gSaA 
2½ xFkeSu ,oa MXxy ds vuqlkj] ^foÙkh; izca/k dk lac/k ,slh xfrfof/k;ksa ls gS tks O;olk; esa iz;qDr dks’kksa 
ds fu;kstu] ,dek= fu;a=.k ,ao iz”kklu ls tqM+h gqbZ gksA 
3½ ts0 ,y0 eSlh ds vuq”kkj foÙkh; izca/k og lapkyukRed fdz;k gS] tks ,d O;olk; ds dq”ky lapkyu 
ds fy, vko”;d foÙk dks miyC/k djkus rFkk mldk izHkkoiw.kZ mi;ksx djus ds fy, mÙkjnk;h gksrh gSaA^^ 
 
Finance is the base of business, in the absence of which neither can any business be 

stared nor can grow. Financial management is skin to the financial arrangements in 

which an efficient operation for achieving the projected objectives can be ensured. 

It is said that financial management means managing for any organisational health 

with finance, Which is also required as the life blood of any organisation. 

Establishing for any commercial organisation and requisite sources  for it. Such as 

land, building raw meterial, plant & machinery furniture and other infrastructure 
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etc. Payment of general expenses and for distribution an adequate amount of 

finance is needed. 

Definitions of ‘financial management’:- Various scholars have defined in different 

ways as their perception and belief, some of significant definitions are as follows:- 

(l) According to the Howards upon,” financial management is the application of the 

planning and control function to the finance function,” 

(II) According to Guthmann & Dougall,” Business finance is the activity concerned 

with the planning, raising, controlling and administering the funds used in business.” 

(lll) According to J.L massie,” financial management in the operational activity of a 

business that is responsible for obtaining and effectively utilizing the funds 

necessary for efficient operations.” 

 
11. foKkiu ls D;k vk”k; gS\ foKkiu fc”ks"krkvksa dk la{ksi esa o.kZu fdft,A 

Which is meant by Advertising? Explain in brief the characteristics of advertising. 

 ^foKkiu* “kCn ^fo* rFkk ^Kkiu* nks ““kCnksa ls feydj cuk gSaA ^fo* dk vFkZ fo”ks"k ;k fof”k"B vkSj Kkiu 
dk vFkZ fo”ks"k tkudkjh nsuk gSaA vr% foKkiu dk vFkZ fo”ks"k tkudkjh n”kkZus ls gSaA orZeku esa foKkiu 
dk vFkZ dsoy tkudkjh nsus rd gh lhfer ugha gSa cfYd blds }kjk u, xzkgdksa dk l`tu fd;k tkrk gSa 
,oa iqjkus xzkgdksa dks LFkk;h cuk;k tkrk gSaA foKkiu ds vUrxZr fofHkUu ek/;eksa ls xzkgdks dks oLrqvksa 
rFkk lsokvksa ds lEc/k esa lwpuk nsdj muesa turk dk fo”okl tekus dk iz;kl fd;k tkrk gSa vkSj turk 
dks dz; ds izfr vkdf"kZr djds oLrqvksa dk vf/kdkf/kd fodz; fd;k tkrk gSaA la{ksi esa foKkiu dk vk”k; 
laHkkfor xzkgdksa dks mRikn vFkok lsok dh tkudkjh nsuk rFkk mUgsa dz; djus ds fy, izsfjr djuk gSaA 
Oghyj ds vuqlkj foKkiu yksxksa ds dz; djus ds mís”; ls fopkjks] oLrqvks rFkk lsokvksa dk voS;fDrd 
izLrqfrdj.k gS ftlds fy, Hkqxrku fd;k tkrk gSA** 
“ksYM+u ds vuq”kkj]^^foKkiu ,slh O;olkf;d ““kfDr gS ftlds vUrxZr eqfnzr ““kCnks }kjk fodz; o`f) esa 
lgk;rk feyrh gS] [;kfr dk fuekZ.k gksrk gS rFkk lk[k c<+rh gSA** 
foKkiu dh fo”ks"krk,¡%&  
1½ foKkiu lnSo O;fDrxr gksrk gSA 
2½ foKkiu }kjk lans”k  tu lk/kku.k ds ikl lkoZtfud:i ls igq¡pk;k tkrk gSA 
3½ blds fy, foKkiu nkrk }kjk Hkqxrku fd;k tkrk gSA 
4½ foKkiu dk lans”k fyf[kr vFkok ekSf[kd gks ldrk gSA 
5½ foKkiu dk mís”; xzkgdksa dks foKkfir lkexzh dk dz; djus ds fy, izsfjr djuk gSA 
 
 The wordly meaning of advertising is to give specific information. At present the 

meaning of advertising is not limited to give only information but the new 

customers are created by it and the old customers are made permanent. Under 

advertising goods and service by various mediums and maximum sale by goods is 

done by attracting the public towards purchese. In brief advertising is meant to give 

information of its products and services to the proposed customers and to inspire 

them for purchasing.  

 According to wheeler,” Adverting is impersonal presentations of thought, 

goods and services with the objective of inspiring the people to purchases.” 

According to the Sheldon,” Adverting is such a commercial power under which sale 

is increased by printed words, goodwill is formed and credit increases.” 

Characteristics of adverting:- 

(l)  Adverting is always impersonal. 
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(ll) The message is made to rearch the general public publically by adverting. 

(lll) Advertiser paid for it. 

(lv) The massage of adverting can be written or oral. 

(v) The objective of adverting is to inspire the costomers to purchase the advertised 

material.  
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


